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be injected into the New 
York national show, to be held 
in Grand Central Palace next 
November, a fact brought out 
last Thursday when the annual 
meeting of the Automobile 
Manufacturers Assn. was held in 
Detroit and when the drawing 
for space was participated in by 
the various companies holding 
memberships in the AMA. 

Al Reeves, seeking to inject 
drama and color into the Palace 
party, hit upon the fact that 1938 
is the 40th anniversary year of 
the sale of the first American- 
made automobile. This was kept 
a secret until the space draw- 
ing, when Al sang the theme 
song of the next show—this an- 


niversary celebration idea. 
ik * * 


| 
N HISTORICAL angle is to 


is official 
industry as 


IN A WAY this 
recognition of the 
represented by the AMA that 
the first sale was made by Alex- 
ander Winton to Robert M. 
Allison, an engineer from Port 
Carbon, Pa. Readers of this col- 
umn may recall that in the re- 
cent review of “The Saga of the 
Roaring Road,” the memoirs of 
the late Fred J. Wagner, famous 
race starter, I cribbed from the 
book Wag’s story, or rather 
claim, that he was the man who 
met up with Allison in the 
Hollenden hotel in Cleveland, 
Mar. 23, 1898, when Allison ap- 
pealed to him for advice, saying 
he had made the rounds of 
hearly all the so-called automo- 
bile manufacturing companies 
but could find none that would 
guarantee its car would run. So 
Wag took him out to see Winton 
and the deal was consummated. 

+ 7 + 

BUT SINCE that time none 
other than the veteran Charles 

Duryea, jealous of his claim 
to being our 
facturer, disputes 
recognition. | 
written me: 

“In 1891 a Boston man, Fiske | 
Warren, became an owner of an 
electric, In 1892 an electric was | 
built by Morrison & Schmidt for | 
J. B. Bartholomew, who later| 
built the Glide car. This electric. 
Was later bought by Harold! 

(Continued on page 19, Col. 1) 
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400 Engineers) 
Likely to Attend)’ 


‘Summer Meeting | 





New Technical Ideas 
for Automobiles 











|Current Conditions Demand |: 





WHITE SULPHUR) 


SPRINGS, W. VA. — Mili- 
tary topics come into greater 
prominence at the discussion 
of the Society of Automotive 
Engineers gathered here for its 
1938 summer meeting than at any 
time in the past with the exception 
of the war days. First on the pro- 
gram of events to kick off the 
meeting will be a banquet Sunday 
evening at which Louis Johnson, 
Assistant Secretary of War, will 
talk on “The Mechanization of the 
Army” and will stress the obliga- 
tions of engineers in times of 
peace and in case of war. 
Johnson will point out how the 
work of engineers, particularly 


See other stories on pages 3, 
6, 7, 8, 11, 14, 17 and 18. 


automotive engineers can, and 
does contribute to National de- 
fense. 

The entire meeting promises to 
be a lively affair with close to 400 
engineers participating. A con- 
structive attack on all automotive 
technical fronts is anticipated 

(Continued on page 14, Col. 1) 


Car Strikes Cost 
4,721,000 in Man 
Days of Work 


Special to Automotive News 
WASHINGTON. — A survey 
just completed by the U. S. 
bureau of labor statistics shows 
that more strikes occurred in 
1937 than in any other year in 
the history of the United States. 
And of all the industries in- 
volved, the automotive industry 
was the most radically affected. 
In the field of transportation 
equipment — and the bureau 
points out that this refers chiefly 
to the manufacture of automo- 
biles and parts—there were 165 
strikes during 1937, and 372,400 
workers were involved. 
An even more striking 








con- 


icept of the implications of this | 


| vast disturbance is gained when 
|it is shown that in this industry 
a total of 4,721,000 man-days of 
idleness resulted from 
strikes. 

While the automotive industry 
was without question the hard- 

(Continued on page 9, Col. 1) 
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PROMINENT in the discussions at the Society of Automotive 
Engineers’ summer meeting next week at White Sulphur Springs, 
W. Va., will be these men. Left to right, Ralph Teetor, of Perfect 
Circle, a past president of SAE; C. W. Spicer, of Spicer Mfg. Co. 
and present head of the SAE; and H. T. Woolson, of Chrysler Corp., 
also a past president. 


Starving the Golden Goose 


--An Editorial 





N all the stories we have ever read about the Golden 
Goose, the avaricious owner chopped off its head in order 
more quickly to get the golden eggs inside. This was such 
obvious folly that the story can be told effectively even to 
the very young child to teach a lesson in prudence. How 
many businessmen right this very day, however, are starv- 
ing the Golden Goose to death? It may be slower, but it is 
just as sure. 
Perhaps, that is one of the fundamental ills today. Any 
business Golden Goose can wax fat and lay eggs only when 
its maw iscrammed withcustomers. Yet how many business- 


men are being too penurious in their business promotional b 


efforts, refraining from sales effort, hesitating about buy- 
ing needed equipment, depleting their needed man-power 
and apparently doing everything in their power to keep 
away the customer who is the only source of profit and the 
only fodder upon which the Golden Goose of business can 
thrive. 

Under present conditions if we want to keep the Goose 
alive we must do one of two things: make a greater profit 
on the current volume of business, either through higher 
efficiency, poorer quality or higher prices; or we must do a 

(Continued on Page 4, _Col. d) 


The Top Ten 
PASSENGER CARS 


First Ten in Registration as 
Reported in AN Today: 
1938 


1937 








Pos. Make Pos. || DETROIT.-—Little 
1—163,216 Chev. 265,277— 2||of a return to January new 
2—141,683 Ford 321,844— 1 || model announcements in the ou! 
3— 86,537 Plym. 171,955— 3 || ture is seen here following an 
4— 54,220 Buick 63,460— 7 || address by R. H. Grant, chair- 
5— 37,252 Dodge 94,414— 4 || man of the sales managers com- 
6— 34,533 Pont. 71,911— 5 || mittee of the Automobile Manu- | 
7— 32,006 Olds. 65,751— 6 || facturers Assn., Thursday at the | 
8— 17,333 Pack. 37,554— 8 | annual drawing for New York 
9— 17,102 Chrys. 30,568—10 Aero space. 
10— 14,495 Hud. 34,962— 9 Grant pointed out that both! 
__ otal All Makes | dealers and manufacturers are 
5 658,078 1,281,817 = adversely affected by too-early or 
wie, a ee te ee | too-Fate shows and suggested a| 


compromise date in the neighbor-! 


likelihood 


an Car Changeover 


--;|Period Expected 
- |To be at Normal 





Present Inventories May 
Force Employment 
Down Somewhat 





By William C. Callahan 
Managing Editor, AN 


_ DETROIT.—Constant re- 
iteration of rumors that the 
automotive industry will be 
closed tighter than a drum 
during July and August; that 
output at all plants will be 
brought to a complete standstill, 
fcrees recognition and reply. 
survey conducted by Automotive 
News during the past week among 
executives who are in the best po- 
sitions to know current trend re- 
veals that: 


Production will be contin- 
ued into July and in some 
cases into August. 
2 There will be no general 
shutdown. Each plant will 
be operated according to produc- 
tion needs. 
3 Changeover shutdowns will 
*be for periods not different 
than in recent years. Normal 
changeovers in the past have 
been from five to nine weeks 
duration. 


These statements are further 
substantiated in a report issued 
the directors of the Automobile 
anufacturers Assn. at their an- 
nual meeting Thursday, to the 
effect that production will be con- 
tinued well into mid-summer in 
most plants. They are further sub- 
stantiated by a statement issued 
by K.T. Keller, president of Chrys- 
ler Corp. late Thursday evening 
to the effect that Chrysler plants 
will continue to operate well into 
July and production schedules for 
June and July both have been 

(Continued | page 7 Col. 1) 





Compromise Date of Dec. I 


Suggested for N. Y. Show 


hood of Dec. 1. Any action in this 
regard, of course, would not affect 
the national show this fall, which 
already has been set for Nov. 11- 
18, 

Grant pointed out that, under 


|the January system of announce-° 


ments in the past, the industry in 
good years developed a new car 


|shortage during the best selling 
|months of the spring. In order to 


offset this, 
boosted to 


employment was 
unnecessarily high 


| peaks during the early months of 


the year, with a sharp decline 
(Continued on page 2, Col. 1) 
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Return to Jan. Show Date Considered Unlike ely 


Compromise Date of Dec. I 


(Continued 


following the peak of the selling 
season. this resulted in marked 
seasonal tiuctuations in employ- 
ment, and a return to January 
announcements now would only 
mean a return of these evils. 

Un the other hand, he pointed 
out that early announcements, 
early in November or late in OUc- 
tober, have a very adverse effect 
on dealers. Under the former 
January announcements, he said, 
new car stocks were largely de- 
pleted by the end of October and 
as the result of lower new car 
sales during the closing two 
months of the year, trading was 
lighter and dealers had an oppor- 
tunity to cleanup topheavy used 
car stocks before entering the 


winter period, when used car sales | 


normally are low. 
‘Lhe early fall announcements 
also have a tendency to place a/ 


halo around the new model, he} 


added, whereas the used car still 
remains a used car. ‘this means 


an increase in new car sales with | 


resultant increase in used car 
trades and increasing used car 
stock, while used car sales are not 
being stimulated concurrently 


with the stimulation of new car | 


sales. 


The net result of this, Grant de- | 


clared, is that dealers enjoy better 
new car sales during the two clos- 
ing fall months but enter winter 
heavily loaded with used cars 
which must be carried until | 
spring. The compromise date of | 
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| Thursday’s drawing was con- 
ducted under the supervision of | 
| Byron C. Foy, vice president, | 
Chrysler Corp., anu chairman ot | 
the association’s show committee, | 
which also includes Paul G. Hott- | 
man, president, Studebaker Corp., 
and Kichard H, Grant, vice presi- 
dent, General Motors Corp. 

Exhibition’ space in the acces- | 
sory, shop equipment, Diesel en- | 
gine and touring trailer sections | 
of the Show will be assigned at a | 
special drawing to be held later 
in the month. 

Alfred Reeves, manager of the | 
show, announced that the coming 
exhibition would be outstanding 
in decorative treatment and one of 
the most interesting ever omered 
from the standpoint of mechanical 
demonstration units, which all 
makers plan to have with their 
new models by the end of Uctober. 

Makes of cars which have been 
|assigned space in the show in- 
clude: 

Passenger cars, American Ban- 
|tam, Buick, Cadillac, Chevrolet, | 
| Chrysler, DeSoto, Dodge, Graham, | 
|Hudson, Hupmobile, LaSalle, | 
| Nash, Oldsmobile, Packard, Plym- 
outh, Pontiac, Studebaker, ierra- 
| plane, Willys. 
Eight Trucks to Show 


| Commercial vehicles, American 
| Bantam, Chevrolet, Dodge, Fed- 
eral, Hudson-Terraplane, Mack, | 
Studebaker, Willys. 

At the annual meeting also, | 








Dec. 1 would give the dealer one | Alvan Macauley, president of the | 


less month in which to sell new | 
cars and take in used cars and at | 
the same time it would give manu- 
facturers one more month in 
which to build up dealer stocks | 
against spring demand, which | 
would permit a more nearly con- 
stant employment curve through- | 
out the year. Fluctuations in eco- 
nomic conditions such as the in- 
dustry has suffered this year, of 
course, cause even the best laid 
plans to “gang agley.” 

Sixteen passenger car makes 
and seven trucks drew space for 
the annual exhibit this year. In 
the passenger field only Pierce- 
Arrow was absent from the line- 
up, while Reo failed to appear in 
the truck division. For the first 
time in years, perhaps, some space 
was still available for late-comers 
when the drawing. ended. 
Buick, which during 1937 had 
moved into third place in dollar 


| board, Nash-Kelvinator Corp.; 


|are: A. E. Barit, President, Hud- | 


Packard Motor Car Co., was re- | 
elected president of the AMA. 


Alfred P. Sloan, Jr., chairman 
of the board of General Motors | 
Corp., was re-elected first vice | 
| president, with other officers as | 
| follows: 

Vice president, Passenger Car | 
Division, C. W. Nash, chairman of 





Vice president, Commercial Car 
Division, R. F. Black, president, 
White Motor Co.; Secretary, By- | 
ron C. Foy, president, DeSoto | 
Motor Corp.; Treasurer, F. J. 
Haynes, Detroit; Vice president, 
Washington office, Pyke Johnson; 
and Vice president and general 
manager, Alfred Reeves. 

Other members of the board 


son Motor Car Co.; Walter P.| 
Chrysler, chairman of board, 
Chrysler Corp.; E. C. Fink, presi- 
dent, Mack Trucks, Inc.; Robert | 








volume of sales, was the third 
car to draw space. 


Damon Reports | 


Nice Progress | 
in Safety Work 


DETROIT. “For the first time 
on record, traffic fatalities and ac- 
cidents have declined for a con-| 
secutive six month period in the | 
face of increased or unchanged | 
use,” Norman Damon, director, | 
Automotive Safety Foundation, 
reported Thursday to the annual | 
meeting of the Automobile Manu- 
facturers Assn. 

“Beginning with a drop of 10 
per cent in November traffic fa- 
talities, the decrease continued 
through to a 19 per cent reduction 
in April—representing an average 
reduction in that same proportion 
for the first four months of 1938,” 
Damon said. 

“For this period, Michigan was 
second among states in the per- 
centage of reduction and Detroit 
first among large cities, with a re- 
duction of nearly 52 per cent.” 

Combining of industry and offi- 
cial effort on solving common 
problems was reported in the ap- 
pointment by President Alvan 
Macauley, AMA, of an industry- 
wide committee under the chair- 
manship of R. H. Grant to co- 
operate with a committee from 
the American Assn. of Motor 
Vehicle Administrators. 


C. Graham, vice president, Gra- | 


|ham-Paige Motors Corp.; Paul G. | 
|Hoffman, president, Studebaker | 
|Corp.; William F. McAfee, Inter- 


national Harvester Co.; William 
S. Knudsen, president, General | 
Motors Corp. 

Also on the board are: Ma-| 
cauley, Sloan, Charles W. Nash, 
Byron C. Foy and Robert F. Black. 

Leading executives of the motor 
industry attended to discuss in- 
dustry problems and to_ hear 
speakers on special topics. 

Other Topics Discussed 


Among the topics discussed 
were: 

Progress in industrial relations | 
during the past year, which was 
reviewed by Wm. S. Knudsen, 
president of the General Motors 
Corp. 

Pyke Johnson, vice-president of 
the AMA, reviewed the course of 
legislation during the session of 


|Congress just coming to a close 


and discussed briefly the legisla- 
tive outlook for the next session. 

Grant, as chairman of the sales 
managers committee of the AMA, 
opened the discussion having to 
do with the sales problems, which 
include discussion of the advan- 
tages and disadvantages of junk- 
ing plans. 

Present conditions in business 
and the outlook were presented by 
Benjamin M. Anderson, jr., econ- 
omist of the Chase National 
Bank of New York. 

Other topics on the program 
included safety, exports, shows, 
legislation and highways 
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Radical Cars, Radically Built, Will Sell—Stout 


He Predicts New Materials, 
Design and Repair Parts 


By William B. Stout 
President, Stout Engineering Labor- 
atories, Inc., Dearborn, Mich. 
DETROIT .—Present motor 
cars are still something that just 
happened. It is time someone 
actually designed and sold a 
modern automobile, and by sell- 
ing I mean developing a car that 
can show the public obviously 
without necessity of great edu- 
cation the real advance that it 

makes. 

A radical car will sell in 
quantities if it is radically bet- 
ter, and the reason is obvious for 
its being radical. (If you have to 
have seven salesmen to tell why 
it is radical, it will not go). 

It is always impossible to pre- 
dict what new designs will be, 
but it is very possible to predict 
what they could be provided 
economic conditions, executive 
vision, bankers’ investments and 
the costliness of changing public 
demands permitted. 

There are certain things, how- 
ever, which must happen to the 
future car for its own protection 
—running boards must disappear 
as they no longer have any use. 
The present “Mae West” styling 
of cars must be superceded by 
simpler, less bulbous lines, not 
only from the standpoint of 
greater beauty and sleekness of 
operation, but because of the 
necessity for lower tooling costs 
because of quicker obsolescence 
of annual models. The day of 
building the same cars year 
after year is over; hence tools 
of much greater simplicity must 
be a part of the design. 

Obstructions, which the mo- 
tor car meets on the road, give 


a shock to the vehicle almost 





GM May Retail 
Sales Hit 92,593; 
Field Stock Cut 


NEW YORK.—May sales of 
General Motors cars to dealers 
in the United States and Can- 
ada, together with shipments 
overseas, totaled 104,115 as com- 
pared with 216,654 in May a 
year ago. Sales in April were 
109,659 units. 

Sales of GM cars to consum- 
ers in the United States totaled 
92,593 in May as compared with 
178,521 in May a year ago. Sales 
in April were 103,534. 

Sales for the first five months 
of 1938 totaled 422,049, com- 
pared with 717,360 for the same 
five months of 1937. 


Sales of GM cars to dealers in 
the United States totaled 71,676 
in May compared with 180,085 
in May a year ago. Sales in 
April were 78,525. 

Sales for the first five months 
of 1938 totaled 347,052 compared 
With 716,798 for the same five 
months of 1937. 








AMA Puts May Output 
At 211,300 Vehicles 


NEW YORK. — Total produc- 
tion of passenger cars and trucks 
in the United States and Canada 
in May is estimated by Auto- 
mobile Manufacturers Assn. at 
211,300 units, against an actual 
total of 238,133 in April and 
940,377 in May, 1937. 


The May estimate compares 


with AN’s previous projection 
of 221,930 units. 

For the first five months of 
1938, total factory sales in the 
United States and Canada 
amounted to 1,118,800 against 
2,395,716 in the corresponding 
Period of 1937, a decline of 1,- 
276,916 units or 53.3 per cent, 


the AMA estimated. 


parallel to the ground. In other 
words, front wheel shocks are 
mostly fore-and-aft, not vertical. 
Rear wheel shocks are vertical, 
rather than horizontal, to toss 
back-seat riders into the air; yet 
present automobiles are designed 
to take vertical bumps in front 
and horizontal bumps in the 
rear. 


By putting the engine in the 
rear with its attendant weight 
at that point, the engine takes 
the vertical bumps instead of 
the passengers, while the front 
end is then light enough so that 
the springing may be arranged 
to absorb shock fore-and-aft as 
well as vertically without dis- 
turbing steering. 


We have not yet even begun 
to study how to get a proper 
ride in the production type of 
vehicle. 


Larger Cars Seen 

In dimension, future cars will 
be larger rather than smaller, 
eventually widening out to the 
length of a man so that standard 
car width will be around six 
feet to six feet six inches, out- 
side dimensions. 

Cars—instead of being built 
around an exterior side view 
drawing, allowing the  pas- 
sengers eventually whatever is 
left inside—will be designed in- 
side first for a maximum of 
room, luxury, comfort and en- 
joyment within the wheel di- 
mensions available, and the out- 
side will then be styled to func- 
tionally fit the size of people. 

Even present motor car ma- 
terials will be superseded for 
sides and roof, due to the ne- 
cessity for absorbing the sun’s 
rays in the summertime. There 
is no necessity for the heat we 
now have in the inside of auto- 
mobiles in the summer. Insu- 
lating materials must be used, 
not for keeping the car warm in 
winter, but for keeping out the 
radiant heat of the sun in sum- 
mer. 


This will allow plastics and 
composition materials which, 
perhaps, may be moulded more 
simply than our present bodies 
are stamped. 

Sold in Assembly 

Future cars also will be made 
and sold in assembly — front 
wheel and steering gear as- 
sembly with springing, etc., de- 
tachable and replacable with a 
new unit; rear axle, engine and 
drive assembly, also detachable 
and replacable; body assembly 
and interior assemblies, also re- 
placable—this also including the 
trim which will not be cloth or 
of any cloth and lining sug- 
gestion. 

While the automobile engine 
today weighs 10 pounds per 
horsepower, including water and 
radiator, future engines will not 
run over 3% pounds per horse- 
power and be much cheaper to 
build. This is a simple problem 
to do right now for any group 
that has the courage to do it. 

I visualize the future five- 
passenger closed car as weigh- 
ing 1,750 pounds or thereabout, 
90 horsepower, 25 to 40 miles 
per gallon, and with the corner 
posts of the windshield com- 
pletely removed for better 
vision. 

The car of the future must be 
different—and suddenly different 
—and the public will instantly 
like it. 

Buy “New Car Manual’ 


CHICAGO. -Acquisition of the 
New Car Manual, formerly issued 
by the Yale VP ublishing Co., Was an- 
nounced this week by the National 
a Cas Mar ket Report, Inc., pud- 

f the mee Book, Red Book 
othe r services. The Manu al 
dated with New De 
Books published by 
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THE SHOW MUST GO ON was the spirit of the meeting in|Promoter of good roads, 


Detroit Thursday as officials of the various automobile companies 
gathered for the annual space drawing for the New York National 
Automobile show. In the top picture, left to right, Alfred Reeves, 
general manager of the Automobile Manufacturers Assn., and 
Byron Foy, De Soto president, chairman of the show committee, 
start the drawing. Second group: Benjamin M. Anderson, econ- 
omist, Chase National Bank New York, discusses outlook with 
A. P. Sloan jr., chairman and W. S. Knudsen, president of Gen- 
eral Motors at luncheon. Third group: Art Tongue, advertising 
manager Chrysler division, M. M. Gilman, general manager Pack- 
ard, and Joe Fields, Chrysler Corp. take time out for lunch. Fourth | 
group: W. A. MacDonald, Hupmobile sales manager and William 
F,. Hufstader, Buick, await their turns to draw. Based upon dollar 
volume in 1937 Buick had third shot at the space selections. Fifth 
group: William A. Tracy, Hudson sales manager, M. M. Gilman, 
Packard sales manager and R. H. Grant, General Motors sales 
chief, watch the action. Sixth group: A. C. Teidemann, Nash- 
Kelvinator, W. C. Cowling, Willys-Overland and Ray Rubbin, Fed- 
eral Motor Truck Co. 


| rem 


IF. H. McKinney, 
iT ae Packard’s Ad 


1 |Manager, Dies 


DETROIT. — Funeral services 
were held here Wednesday for 





4 F. H. McKinney, 54, director of 


advertising and 
sales promo- 
tion for the 
Packard Motor 


Car Co., who 
died June 7 
after a brief 
illness at his 
home in Bir- 
mingham, Mich. } 
Mr. McKin- 


ney was edu- 
cated in the 
public schools 
of Saginaw, F. H. McKinney 
Mich., and attended both the 
University of Wisconsin and the 
University of Michigan. Active 
in Packard merchandising af- 
fairs for more than 25 years, he 
entered the employ of the Pack- 
ard company Nov. 25, 1912. 

He started as a factory work- 
man engaged in the parts order 
department. Shortly he was 
transferred to field work, pur- 
suing sales and service activities 
in Packard retail stores in 
Pittsburgh and later in Chi- 
cago. In 1915 he was returned 
to the factory in the truck sales 
division. 

Three years later he moved to 
the Packard branch at Chicago 
as truck sales manager of that 
operation. At the start of 1922 
he was named factory truck 
sales manager and brought back 
to Detroit in charge of all truck 
selling activity. In 1923 he was 
shifted to advertising work, be- 
ing appointed advertising man- 
ager. 

Ten years later the combined 
appointment of general sales 
and advertising manager was 
his, a joint position he held un- 
til 1934 when company expan- 
sion gave him the advancement 
to the position held up until the 
time of his death. 

Honorary pallbearers, promi- 
nent in automotive and adver- 
tising circles, were as follows: 
Lee J. Eastman, Alvan T. Fuller, 
M. M. Gilman, Fred A. Healy, 
Arthur Kudner, Alvan Macauley, 
Robert B. Parker and Raymond 
R. Rubicam. Active pallbearers 
were: Hugh W. Hitchcock, W. 
Lloyd Kemp, Alvan Macauley 
jr.. M. E. Mead, Harry Quinn 
and J. F. Reeder. 

Burial was at Marsfield, Wis. 





Pioneer of Good 


Roads, is Dead 


DETROIT. — Funeral services 
were held here Wednesday for 
Edward N. Hines, 68, pioneer 
who 





died here June 4. 

Besides being accredited with 
building the first mile of con- 
crete road in the world, Mr. 
Hines last year was awarded the 
Goodrich placque in recognition 
of his origination of the white 
stripe now universally used on 
highways to separate traffic. 

Mr. Hines, who entered the 
printing business in 1889 and 
ained in it until his death, 
served as chairman of the 
Wayne county (Detroit) road 
commission for 15 years. 


Artic le 28 ial 


DETROIT.—A series of articles, 


| designed to give service men a prac- 
| tical working 


knowledge of the en- 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value —(AN 6-10-1933). 
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Starving the Golden Goose 


(Continued from Page 1) 


greater volume of business at a smaller profit through 
higher efficiency, better quality, and lower prices. In any 
case increased efficiency is the keynote. 

In balmier days, when the goose hangs high, we can 
charge off a certain degree of inefficiency to that great ab- 
sconder “overhead.” In these days of stiffer going all 
corners must be watched. But judicious spending always is 
good economy. Thus with the service department of the 
dealership today offering the best opportunity for profit 
a careful study of its operations are in order. We recom- 
mend highly, a study of your present equipment as well as 
a study of your personnel. Find if possible the most efficient 
type of tools and equipment available that will make it pos- 
sible for fewer, efficient men to do more efficient work in 
iess time and with the same or less effort. Perhaps, a mere 
rearrangement of present equipment would give that result. 

Find the most effective means of bringing your cus- 
tomers into your shop at the lowest possible cost to you. 
Find out how efficient your men are, and what you can do 
to make them more efficient. Find out any reasons for their 
inefficiency, whether it is the equipment you have given 
them to work with or its arrangement. Whether it is a cor- 
rectable inefficiency on their part or the part of your estab- 
lishment or its policies. Whether it is chronic inertia on 
their part. Whatever the cause may be correction should 
be made where faults are found. 

An up-to-date business does not necessarily mean a 
business equipped with the latest gadgets and contraptions 
of the day ; it means a business so tuned to the present times 
that it can, and does function profitably under the condi- 
tions which exist today. A business so alert that it can 
change its face tomorrow, if need be, to meet a new day. 

Some needed moves now may entail expenditures for 
new things and new devices to put your business in tune. 
If they are needed, and you are sure they are needed, delay 
in spending for such needs is utter waste—not thrift. We 
have never agreed with those who believe that business or 
government can spend its way out of depression. But we 
have been equally at odds with those who follow the equally 
fallacious theory which results in saving themselves into 
stagnation and by so doing slowly starve the Goose instead 
of cutting off its head. 


The Cost of Strikes 


EPORTS this week showing the time lost during strikes 
last year gives us that morning after feeling which 
makes us question whether or not it was worth it. For the 
nation as a whole the Department of Labor reports that 
28,425,000 man-days of employment were lost. For Detroit 
alone the total ran to 2,400,000 man-days. This for the De- 


troit area means the equivalent of close to 6,500 man-years | 


work assuming that men were employed seven days a 


week. These figures also probably do not take into ac-| 


count lost efficiency through slow-downs, sporadic sit- 
downs and unemployment caused to other workers not on 
strike. 
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ADVERTISING Beginning this 
MAKES Sunday, June 
WORK! 12, Detroit will 

welcome the 
delegates of the Advertising 

Federation of America to its 34th 

annual convention in Detroit, 

which will continue through un- 
til Wednesday when it will close 
with a rousing Ad-Fest and Car- 
nival in Washington Boulevard. 

This humble scribe, having un- 

wittingly accepted the  presi- 

dency of this national organiza- 
tion at the convention in New 

York last June, finds himself 

now with some two to three 

thousand guests to whom he 
must appear as chief host. 


* * * 


THE ADVERTISING Federa- 
tion is composed of advertising 
clubs in all the major cities in 
every state in the union, with a 
total membership of approxi- 
mately 12,000 men and women 
in the advertising profession. It 
is also the rallying point for all 
of the various branches of ad- 
vertising, magazine and news- 
paper publishers, radio broad- 
casters, outdoor, direct mail and 
premium advertisers. It has been 
called the “holding company of 
advertising,” and is the organi- 
zation that has to stick its chin 
out and take the rap when some 
one makes the stupid claim that 
advertising is a tax on the con- 
sumer. 

* * * 


AS A MATTER of fact, the 
slogan adopted for this conven- 
tion—‘ADVERTISING MAKES 
WORK’”’—e x presses in three 
words exactly what this great 
sales tool accomplishes in the 
modern business world. Fortun- 
ately, there are few in the auto- 
mobile business but who are con- 
scious of the tremendous help 
which good advertising and sales 
promotion has been in introduc- 
ing and increasing the sale of 
passenger cars, trucks, accesso- 
ries and the oil and gasoline by 
which they are driven. The auto- 
mobile industry is probably the 
best example in America of the 
great selling power of advertis- 
ing and even in depression days, 
such as these, we see examples 
of aggressive advertising form- 
ing a barrage to help tear down 
the walls of sales resistance. 

* * * 


A FACT THAT some of you 





The Summer Squeeze 


In This Corner-- 


‘Eliminate Chiseling. . .° 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence 
will be observed upon request, 


Territories 

Referring to your May 28 issue 
as to whether or not we want a 
code, in my opinion the one 
thing that would cure all the 
ills in the automobile business, 
which a code is supposed to 
eliminate, would be well taken 
care of by having all dealers 


operate in a closed territory 
setup. 
This would automatically 


eliminate chiseling, cross selling 


may not know is that there is} and all other bad habits—Am- 


constantly a guerilla-warfare on 
advertising going on. Its enemies 
claim that it is “an economic 
waste” and that if all advertis- 
ing could be abolished it would 
make a tremendous saving to 
the consumer. They add up the 
readily obtainable figures of the 
amounts spent in the various 
forms of advertising and the total 
(which is a sizeable one) they 
say, could be saved every year 
and the lowered price passed on 
to the consumer. They might, of 
course, just as well add that all 
selling effort is an economic 
waste and that all salesmen 
might be abolished. In their 
place, a $12 a week operator on 
the end of the telephone or any- 
one who could open an envelope 
could take out the orders, and 
thus complete the sale. 


* * * 


OF COURSE that is shallow 
thinking and the fallacy of this 


theory is easily proven when 
we note that it is those coun- 
tries in which advertising is 


most aggressively employed that 
the greatest number of people 
are employed at the highest 
wages. The backward countries 
have little advertising and few 
salesmen and therefore the 
people have few demands and 
live on a scale even below that 
of our present WPA workers. 
The Hottentot needs only a loin 
cloth for clothing and a banana 


mon R. Smith, president, Am- 
mon R. Smith Auto Co., York, 
Pa. 


Service 

This will confirm our tele- 
phone conversation of June 7 
regarding your approval of our 
reprinting the editorials per- 
taining to service which have 
appeared in Automotive News, 
issues Of May 21 and May 28. 
We will be very glad to add a 
credit line and appreciate your 
co-operation. 

We feel that this material is 
exceptionally practical, and we 
are very optimistic about what 
we believe the favorable results 


for a full meal, but there is not 
a boy or girl in America who is 
not a potential customer for an 


automobile with all the trim- 
mings; a radio, a_ bathroom! 
Probably the next generation 
will be just as insistent on a 


“flivver plane,” in which to make 
their social and business calls. 
YES, ADVERTISING has made 
work in America, and advertis- 
ing will make work if it is ju- 
diciously applied 
where it is needed. Now I know 
that not only “advertising makes 
work” but advertising conven- 


| tions make work for those who 


run ’em!—G.M.S. 


when and 





will be.—N. A.. Lull, Service 
Promotion Department, Paekard 
Motor Car Co., Detroit. 


Affirmative 
In your recent issue I noticed 


a questionnaire, entitled “Do 
You Want a Code?” 


At the present time, and I do 
not believe it is necessary for 
me to call your attention to this 
fact, I cannot refrain from stat- 
ing that if there ever was a time 
that the motor car _ business 
needed a purging or cleansing, 
that time is right now. After 
spending 35 hard years in this 
business, with a force of from 
50 to 100 employes who have 
been faithful all these years, 
never in my history during these 
Many years have I seen the 
practices in this business quite 
as unstable and unsatisfactory as 
they are right now. 


Dealers seem to have no re- 
gard for used car values when 
purchasing them from custom- 
ers, and where no used car is 
involved it seems to be a com- 
mon occurrence for a dealer to 
cut the price anywhere from 
$50 to $200, leaving no profit for 
the dealer and nothing left for 
the salesman, yet the factory 
seems to pay little or no atten- 
tion to this cut-throat method. 
But should a dealer add $5 or 
$10 to the price of the new car 
to take care of added service 
which the new customer desires 
as long as he drives the car, to 
say nothing about the 90-day 
free service, he is soon told 
about it by the factory. Unless 
the manufacturers can establish 
some rule or regulation to con- 
trol this cut-throat method we 
are at a loss to understand how 
a representative dealer of long 
standing, with a reasonable 
overhead and a trained sales 

(Continued on Page 9, Col. 1) 
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Ask the man who’s about to own one—ask him about 
the Czechs’ chance for peace, or Europe’s, or U. S. 
Labor’s — 

And ask whether he gives a hoot either way. 

If you’re somebody who wants to sell him a Pack- 
ard or a piano or some nice plate glass this year, you 
might find a new clue in his answer. 

For he gives a hoot, all right. You can’t talk for five 
minutes to him or people like him, without discover- 
ing that the news matters to people now. 

People care about the news as they’ve never cared 
before. They take sides, make heroes or villains of 
Presidents, dictators, generals, premiers. They get in- 
tense and personal about the news because they’ve 
come to see news as something that’s happening to 
them, to their jobs, to their taxes, and chance for peace. 

The stevedore sees it that way—to some extent any- 
Way. And the truck driver, and truck farmer. But the 
People who care most deeply about the news are the 
People who pay the taxes and have the best jobs and 
the bigger farms and the most stable lives. 

The people with the $975’s and $1225’s this year 
for new Packards. 

Caring so, such people want their news so they can 
grasp it, follow it, see it whole. 

So they read TIME. 

So they turn, 700,000 of them, to the newsmagazine 
Whose single purpose is to get all the important news 


TIME « THE WEEKL 


of the week off its pages into intelligent heads — and 
make it stick there. 


Well, enough of that. What an advertiser wants is to 
get his news off an advertising page into somebody’s 
head—and make it stick there. Preferably a head that 
belongs to somebody who can buy. ===" 

TIME readers can buy. They can buy this year— 
that is the plain fact. It’s quite a fact for any advertiser. 

For the stability of TIME readers’ jobs and salaries 
and homes is no pleasant myth—it’s been proved and 
proved again by hundreds of surveys, using every 
statistical yardstick: credit rating, house and car 
ownership, taxes, travel, all of them. All prove that 
TIME readers have stability far above the mass aver- 
age. (83% are of executive or professional status.) 

They are secure. 

They are hard to panic. 

They are what used to be called the “quality mar- 
ket” a decade ago—reachable then in little chunks 
through the pages of a number of magazines. And 
reachable today as one group through the pages of 
one magazine —TIME. 

TIME’S quality market isn’t gigantic. It isn’t mil- 
lions of families—it’s 700,000. 

It’s 700,000 families who are keeping right on driv- 
ing cars and buying gas and oil, getting bored with 


their old cars and hankering for new ones. 


. 


The Weekly Newsmagazine 


a»aNEWSMAGAZINE 





It’s 700,000 that make a SECURITY BASE for adver- 
tisers in good times—that stay secure in bad times. 


A SECURITY BASE means sales when sales are hard 
to get. Even big sales, like motor cars. 

TIME’s SECURITY BASE can make a difference to 
any motor car advertiser right now. It made a dif- 
ference in the last depression. Why else did TIME’s 
passenger car advertising rise 141% during the six 
years it lasted? 

Motor car advertisers weren’t throwing money 
around just to make TIME’s sales chart look pretty. 
Their advertising in TIME must have paid out. 


And motor car advertisers aren’t throwing money 
around now. They’re watchful; they’re not so quick 
to part with five to ten thousand dollars for a one 
page ad to a generalized market. 

A TIME page costs less than $2500. Thirteen pages 
cost an advertiser $30,550; twenty-six cost $57,850. 

That money, spent that way, gets your news of new 
models, new prices through to the news-hungriest 
audience in the land. 

That kind of audience rewarded TIME’s passenger 
car advertisers in Depression I. TIME’s audience has 
changed since then of course. 


Now, in Depression II, it’s 


just about twice as big. 
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Code Adherents Swing Into Bigger Lead in Poll 
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Root of Present Trouble 
Seen in Trade-in Prices 


DETROIT. — Dealers, favoring 


some sort of code or other 
means to control used car al- 
lowance values and prices, still 
hold the lead over those who 
favor no code at all, in the 
latest tabulation of voting in 
Automotive News’ poll this week. 
While the ratio of pros and 
cons show very slight change, 
the strengthening has been in 
favor of a code. 

To date 310 ballots have been 


How States Vote 


Fora Against 

Code a Code 
Alabama 1 
Arizona 1 
Arkansas 
California 
Colorado 
Connecticut 
Dist. of Col. 
Florida 
Georgia . 
Illinois 
Indiana 
Iowa ........ 
Kansas 
Kentucky 
Louisiana 
Maine 
Maryland 
Massachusetts 
Michigan 
Minnesota 
Missouri 
Nebraska 
New Hampshire 
New Jersey 
New Mexico 
New York . 
No. Carolina 
Ohio 
Oklahoma 
Oregon ....... 
Pennsylvania 
Rhode Island 
So. Carolina 
So. Dakota 
Tennessee 
Texas 
Utah 
Vermont .... 
Virginia ... 
W. Virginia 
Washington 
Wisconsin 
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recorded, of which 178 or 57.4 
per cent favor a code as against 
132, or 42.6 per cent opposed. 
Throughout the comments of 
those favoring a code, however, 
is an insistent demand from 
some provisions which will con- 
trol or regulate the allowances 
offered for used cars in trade. 
This would seem to be the root 
of present difficulties and, under 
past performances by the Fed- 
eral Trade Commission, it would 
seem that any such goal would 


be impossible of attainment 
under its jurisdiction. 


The purpose of FTC is funda- 
mentally to insure competition 
as against monopoly, whereas 
the purpose of a code which 
would fix or control used car al- 
lowance would mean the elimi- 
nation of that element of com- 
petition. 

Lacking a code, however, there 
is a strong undercurent of 
opinion among dealers partici- 
pating in the current poll that 
establishment of closed terri- 
tories for dealers. would prac- 
tically obviate the necessity for 
any outside controls of any kind. 
Many voters point out that the 
most feared competition is that 
among dealers of the same car 
family, rather than dealers for 
competitive makes of cars. 
Closed territories on this basis, 
they declare, would eliminate 
competitive bidding for used 
cars to be taken in trade, against 
identical makes and models of 
new cars. 


“Used cars have to be sold so 
as to buy more new ones, and 
new ones have to be sold so as 
to give employment to hundreds 
of thousands of workers. 


“Automobile dealers are cut- 
ting each other’s throats by pay- 
ing more for used cars then they 
can get for them, including the 
profit on a new car sale. Some- 
thing must be done else 75 per 
cent of car dealers will go into 
bankruptcy. 


“A code without teeth is of 
no use as it will not be observed. 
I favor NRA or something simi- 
lar.”—C. R. Shaw, C. R. Shaw 
Auto Co., Inc. (Ford), Quincy, 
Fla. 


“T cannot answer your ques- 
tions on FTC fairly. The ques- 
tions are misleading and decep- 
tive. I am surprised at a live or- 
ganization trying to expect 
views of any intelligent person 
from such questions. 

‘Do away with these im- 
proper and unfair questions— 
help the dealers who have been 
and are now suffering long un- 
told unfairness. Give us fair 
questions now.”—H. W. Young, 
Young Motor Co., Inc. (Oldsmo- 
bile), Springfield, Mass. 

“Replying to your question- 
naire in regard to a code for the 
automobile industry, I am not in 
favor of government regulation 


because past experience has 
proven that there are too many 
complications. 


“My idea of putting the auto- 
mobile business on a _ sound 
basis, as far as the factories and 
the dealers are concerned, is 
nothing more than _ restricted 





motor vehicle retailing trade, 


following questions: 


administered under FTC? ... 
Do you favor the 
April 26? 
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Do You Want a Code? 


In view of the proposed code to govern competition in the 


which is now pending before 


the Federal Trade Commission, there is some question as to 
whether or not the majority of dealers favor any code at all. 
Barring a favorable majority 
Trade Commission in the past has refrained from interfer- 
ence. To answer this question AN seeks your answer to the 


within a group, the Federal 


Do you want a code of ethics for automobile retailers 
proposed code as presented to FTC 


Would you favor continuance of efforts to obtain any sort 
of code or government supervision? 


Mail to 
AUTOMOTIVE 
527 New Center Building, Detroit, 


NEWS 
Michigan 


NINE REPRESENTATIVES of Chevrolet’s dealer organization, 
one from each of the company’s regions, attended sessions of the 
National Dealer Parts and Accessories Merchandising Committee 
in Detroit this week. The meeting was under N. D. Douglas, parts 
and accessories merchandising manager. Photo 1, left to right, 
L. Bell, of Queen City Chevrolet Co., Cincinnati, and J. E. Johnson, 
assistant general sales manager; photo 2, Don Allen, of Don Allen, 
and R. C. Dunlap, of Dunlap Chevrolet Co., 
photo 3, Ernest Ingold, of Ernest Ingold, Inc., San 
Francisco, and I. D. Polk, of Beaumont Motor Co., Beaumont, Tex.; 
photo 4, J. R. Cochrane, of Cochrane Chevrolet Co., Bridgeport, 


Inc., Albany, N. Y., 
Macon, Ga.: 


Conn., and Clarence Schukei, of 








Attention Turns 
To Magneto to 
Conserve Power 


DETROIT.—Because of in- 
creasing loads on passenger car 
ignition systems, the attention of 
designers has turned to the mag- 
neto, which is said to offer many 
advantages over the battery op- 
erated spark-coil system. As a 
source of ignition power, per- 
mitting the battery to be con- 
served for starting and to sup- 
ply power for the many modern 
accessories (some of which re- 
quire more power than that de- 
manded by the ignition coil), 
the magneto may soon have its 
day. 

Among the magneto manufac- 
turers that have made progress 
in redesign for sparks of greater 
heat value, for greater compact- 
ness and for lighter weight is 
the Edison-Splitdorf Corp. In 
the Edison laboratories, first use 
was made of an exceptionally 
efficient rotary magnet design, 
which employs a recently devel- 
oped nickel-cobalt-aluminum al- 
loy for permanent magnet serv- 
ice and a gear-driven circuit 
breaker operating at one-third 
to one-half the speed common 
to other types. This magneto is 
completely enclosed, sealed 
against moisture. 


Such progress as this, with 
further development of the work 
by the automotive designer, may 
prove an immediate answer to a 
problem sure to demand consid- 
eration in the near future. 


13 Oil Firms 
Fined in Wis. 


MADISON, Wis.—Thirteen 
major oil companies and 11 of- 
ficers of the companies were 
fined a total of $360,000 and 
$25,000 in costs by Federal 
Judge Patrick T. Stone in 
United States circuit court here. 


Eight major companies and as 
many individuals, also charged 
in the indictment, did not change 
their pleas and will be brought 
H.|to trial Sept. 26, according to 
tentative plans. Judge Stone de- 
clared that he will announce his 
decision next month on pleas of 
16 major oil companres and 30 
prominent officials, convicted by 
a federal court jury last Jan- 
uary on charges of violating the 








Schukei Motor Co., _Waterloo, Ta. 





territory, leaving the customer 
free to buy an automobile any 
place he likes, but the selling 
dealer outside of the territory 
where the retail purchaser has 
no permanent residence should 
mail the dealer in the restricted 
area or where the customer re- 
sides a check for five or seven 
per cent commission. 


“Putting the territory on this 
basis should be a very simple 
procedure and, of course, the 
psychology back of it all is that 
no offending dealer likes to pay 
money to a competitor in an- 
other territory. The over-allow- 
ance on used cars would event- 
ually return to a normal basis 
and at the same time leave no 
restrictions on the customer. 

“If the government could en- 
force a code with complicated 
regulations on the dealers and 
manufacturers, they could also 
enforce a more simple system 
as stated above, allowing the 
dealers and manufacturers to do 
all their own police work. 

“This system has worked in 
past years and very satisfactory 
for all dealers who are rep- 
|utable business men and are 
}interested in building a_ per- 
manent and profitable business. 


Sherman act in another indict- 


who were honestly interested in ment. 


seeing that their dealers made 
a profit.’—W. L. McConnell, 
McConnell Motors (Ford), Glov- 
ersville, N. Y. 


AN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march 0 
events throughout motordom. 



























‘Do You Want a Code?’ Returns 


Total Vote June 9: 
310 


For Some Sort of Code Against Any Sort of Code 
132 


Do you want a code of ethics for automobile retailers ad- 
ministered under FTC? 
Yes No. *No Vote 
153 136 21 


Do you favor the proposed code as presented to FTC, 
April 26? 
Yes, With 
Yes Modification No *No Vote 
99 29 139 43 
Would you favor continuance of efforts to obtain any sort 
of code or government supervision? 
Yes No 
178 132 
“Those seeking changes in proposed code urge strengthening 
to insure control of used car prices. Among those who did 
not express an opinion as to the advisability of an FTC code 
or the proposed code filed with FTC Apr. 26, all favored 
some sort of code, preferably along the lines of the former 
NRA instrument. 
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Rumors of Car Plant Shutdowns Are Denie 


Model Changeover Period 


(Continued from Page 1) 


srengthened to meet increased 
sree trom the field. — 

Among the most serious aspects 
of recently published reports re- 
garding the industry’s so-called 
“shut-down” has been the infer- 
ence that manufacturers as a 
whole are in collusion to close all 
plants simultaneously July 1. 
These reports have been authori- 
tatively denied and logical reason- 
ing is in favor of the denial. 

While stocks of new cars in 
dealers hands are admittedly high 
in relation to the current sales 
pace, they are not badly out of 
line on a season basis. Best esti- 
mates place the current stocks at 
between 300,000 and 400,000 units. 
Normal sales in June, based upon 
the average over the past eight 
years, would be 280,000 units. On 
this basis, then, current stock 
would be equivalent to a little 
better than one month’s supply 
under normal sales rate. Since 
sales are down an average of 40 
per cent the current stocks would 
be equivalent to approximately 
two months supply. But the in- 


Chrysler School 
to Graduate 32 
in 1938 Class 


DETROIT.—Thirty-two embry- 
onic engineering executives will 
be graduated from the Chrysler 
Institute of Engineering on June 
14 in the main auditorium of the 
Masonic Temple 
here before a 
group of 5,000 
leading educa- 
tors, industrial- 
ists, faculty 
members and 
friends. 

Dr. Edward 
Charles Elliott, 
president of Pur- 
due University, 
will deliver the 
commencement 
address, with Dr. 
James Shelby 
Thomas, president of the Chrysler 
Institute, presiding. J 

The graduate students will re- 
ceive the degree of master of me- 
chanical engineering after com- 
pleting two years at the institute 
in addition to their regular uni- 
versity courses. Chosen from more 
than 3,000 applicants and picked 
from the ranks of highest honor 
students of universities here and 
in Europe, they represent one of 
the most unusual groups of its 
kind in the world. 

At the same time, 132 other 
Chrysler Corp. employees will re- 
ceive diplomas and certificates for 
the completion of under-graduate 
work, with which they have been 
occupied during the past few 
years. 

Founded seven years ago, the 
primary purpose of the Chrysler 
Institute of Engineering is to 
train men to become the future 
executives of Chrysler corpora- 
tion. Engineering schools both 
here and abroad are canvassed 
twice a year to find the most tal- 
ented prospects. 

In Detroit these men undergo 
an extraordinary intensive train- 
ing under the direction of Chrys- 
ler engineers. Supplementing 
their advanced theoretical work 
they devote a large amount of time 
to practical experience in the cor- 
poration’s different plants. At the 
termination of their course, they 
can be absorbed into the depart- 
ment to which they themselves feel 
they are best fitted and which 
offers greatest scope for advance- 
ment on the basis of their individ- 
ual talents. 

One hundred men have been so 
trained in the last seven years, al- 
most all of them remaining with 
Chrysler corporation. 








Dr. Elliott 


ventory condition varies as_be- 
tween individual manufacturers 
so that while some plants may 
close earlier others will continue. 
This will mean that any shut- 
down will as in the past be gov- 
erned by the needs of individual 
makers and simultaneous closing 
seems out of the picture. 

_ In ordinary changeover periods 
In past years the peak reduction 
in employment by the industry as 
a whole has not exceeded one-third 
of the working force. Individual 
companies ordinarily do not re- 
duce their force by more than 50 
per cent during such _ periods. 
Since a simultaneous shut-down 
seems definitely ruled out, it is 
safe to predict that employment 
during this summer is not likely 
at any time to be seriously below 
two-thirds of the current level. 

Production of Types 

Another angle which will serve 
to maintain production during the 
coming months is that while field 
stocks are admittedly high, there 
is no indication that faster mov- 
ing models comprise the bulk of 
present stocks. That is, while 
stocks today may consist of large- 
ly one body type, demand at pres- 
ent may be for a different body 
type. Production of the types in 
demand would continue plants in 
operation during the period that 
the stocks of more slowly moving 
models are being depleted. 

During the late months of 1937 
and early months of 1938 manu- 
facturers made every effort to 
maintain employment even in the 
face of declining sales. Men were 
kept at work building up banks of 
sub-assemblies until shortage of 
storage space forced them to halt. 
When the anticipated upturn did 
not materialize this spring effort 
was made to deplete the accumu- 
lated banks which naturally was 
reflected in reduced employment. 
Even under this handicap, figures 
reported to AMA indicate that 
employment has dropped only 40 
per cent whereas production has 
declined between 45 and 55 per 
cent. 

Thus while none in the industry 
is not aware of the fact that pres- 
ent conditions no longer warrant 
the application “recession,” there 
is ample evidence that many of the 
rumors of disaster ahead have 
been based upon faulty knowledge 
and judgment. The ado about a 
two months shut-down loses its 
glamour when it is understood 
that under normal conditions the 
changeover shut-down extends 
from five weeks to as much as nine 
weeks. 

37 a Poor Yardstick 

Experience in 1937 is a poor 
yardstick by which to judge. Last 
year due to the activeness of the 
market and the promise of con- 
tinued demand model changes 
were held at a minimum and 
changeovers were speeded ab- 
normally. In some plants in 1937 
shut-downs did not exceed three 
to five weeks. These periods were 
unusual rather than usual and a 
two months shut-down for the 
same purpose this year would be 
more nearly normal than last 
year. In any case this year as in 
the past plants will close in ac- 
cordance with their individual 
needs and since the needs vary 
widely a simultaneous closing of 
all. plants is as unlikely as draw- 
ing 13 spades. 

Taking the vear as a whole best 
estimators place the total output 
hetween Jan. 1, 1938 and Dec. 31. 
1938 at apvroximatelv 2,000,000 
units. Of this total it is exnected 
that 1.750.000 will be passenger 
ears and 350,000 trucks. To date 


the total outnut of both cars and! 


trucks is avproximately 1,250,000 
units which means that we still 
have 800.000 units roughly to 
build between now and New 
Year’s dav. A cold two months 
shut-down would call for a lot, of 
cramming during the closing 


months of the year. 





ONE OF THE PROCESSES used in making Thiokol synthetic 
rubber, production of which has been shifted to Midland, Mich. 
Shown is the discharge of coagulated latex into filter box and feed- 
ing of washed coagulated latex into the squeeze rolls at wet end 


of drier. 


Three Basic Steps Involved 
In Manufacturing ‘Thiokol’ 


MIDLAND, Mich.—A notable 
step in the advancement of the 
American synthetic rubber in- 
dustry was taken recently when 
a modern plant was officially 
opened here for the production 
of “Thiokol” synthetic rubber. 
This plant, which was erected 


Hudson Tests 
Show Driver’s 
Part in Economy 





DETROIT—A nationwide 
Economy Test, in which private 
owners of all makes of cars are 
driving Hudson 112’s equipped 
with special testing meters, is 
producing very interesting in- 
formation, according to W. R. 
Tracy, in charge of sales, Hud- 
son Motor Co. 

“Analyzing more than 3,000 
reports from coast to coast, all 
driving identical types of cars, 
it has been found that variations 
all the way from 20 to over 30 
miles per gallon are obtained,” 
says Tracy. “Averaging the re- 
ports we find that these typical 
citizens, none of whom is in the 
automobile business directly, are 
averaging approximately 24 
miles per gallon with the Hud- 
son 112’s they are testing. The 
variations above and below this 
figure indicate very clearly how 


different driving habits affect | 


gasoline mileage. 


Car Industry’s Benefits 
Cited by Van Deventer 


DETROIT. — Increased mech- 
anization of the automobile in- 


dustry has made more jobs| 
rather than caused displace-| 


ments, John H. Van Deventer, 
editor of Iron Age, told the De- 
troit Economic Club Monday at 
the Hotel Book-Cadillac. 


“The industry,” he said, “has| 


hit upon a perpetuating prin- 
ciple which others will do well 
to study. It has learned how to 
divide its efficiency gains among 
its customers, its workers and 
its investors. 


“Even during the troublous| 
bene- | 


times since 1929, it has 
fited its customers by $738,000,- 
000, its workers by $644,000,000 
anqd 


its investors by $400,000,000.” ! 


by the Dow Chemical Co., will 
be able to supply manufacturers 
with 2,000,000 pounds of the ma- 
terial annually. 


Since synthetic rubber may be 
used separately or in combina- 
tion with other materials, it is 
expected that the plant’s output 
will result in the fabrication of 
over 3,000 tons of finished prod- 
ucts. 


Under the whiplash of dic- 
tators, the production of syn- 
thetic rubber in Europe has, ac- 
cording to reports, mounted to 
over 15,000 tons annually. Ger- 
many, particularly, is bending 
every effort to make the country 
self-sufficient. 

In America, the progress of 
synthetic rubber has been steady 
rather than spectacular. In the 
past seven years, manufacturers 
have found many uses for the 
man-made rubber which is said 
to successfully resist the attack 
of oils, etc. In particular, the 
automotive industry is using 
synthetic rubber for gasoline 
filler neck and radiator hose, oil 
seals, power break hose, oilproof 
mountings, ignition wire and 
cables. 

Practically all the raw ma- 
terials which go into the making 
of “Thiokol” are manufactured 
by the Dow Chemical Co. There- 
fore, when the new construction 
was planned, it was felt expe- 
dient to build as near to the 
source of raw materials as pos- 
sible. 

Thiokol Corp. of Trenton, N. 
| J., wil! concentrate its efforts on 
research, sales activities and de- 
velopment of new products. 

Three basic steps are involved 
|in the manufacture of “Thiokol,” 
namely, the manufacture of a 
polysulphide, the reaction be- 
tween this polysulphide and 
ethylene chloride to form a syn- 
thetic rubber latex and the co- 
agulation of this latex to form 
rubber crumbs. Formerly, much 
|manual labor was necessary to 
carry on this process, but in the 
|new plant the process has been 
completely mechanized. The en- 
'tire operation now requires less 
|time and produces a more uni- 
form product. 





AN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 


| 





Anti-Monopoly 
Aims Told Auto 
Trade Managers 


WASHINGTON.—An_import- 
ant statement of policy with re- 
spect to administration of the 
anti-trust laws was made here 
yesterday by Wendall Berge, 
special assistant to Attorney- 
General Homer S. Cummins, in 
an address before the summer 
meeting of the Automobile 
Trade Assn. Managers at Shore- 
lan hotel. Although Berge did 
not mention specifically the in- 
dictment of the motor manufac- 
turing company executives. 

The department will not seek 
to drop criminal persecutions 
against alleged violators of anti- 
trust laws he added, but, pro- 
posals to stop the “Abuses” may 
be considered if they are in the 
public interest. However, he as- 
serted, they “Must be voluntary, 
and we mean voluntary.” 

“Criminal proceedings should 
not and will not be used to co- 
erce the submission of consent 
decrees,” Berge said. “However, 
the Department of Justice doors 
ought always to be open to per- 
sons with bona fide proposals 
which they believe are in the 
public interest even though such 
persons are defendants in a 
pending criminal action. We re- 
ject the suggestion that we can- 
not properly confer with defend- 
ants or their lawyers once a 
grand jury investigation has 
commenced.” 

Sets Forth Position 

In further setting forth the 
Department’s_ position, Berge 
said that as a general rule a 
decree merely enjoining unlaw- 
ful conduct cannot be recom- 
mended as the ground for dis- 
missal of a criminal case. 

“On the other hand,” he said, 
“If a decree is tendered which, 
in addition to enjoining conduct 
unlawful any way, confers sub- 
stantial benefits connected with 
the policy of maintaining free 
competition, then such a decree 
might justify either a nolle 
prosse of the indictment or a 
suspended sentence after con- 
viction.” 

More than 50 men, managers 
and representatives of automo- 
tive trade associations from New 
York to San Francisco and from 
border to border, attended the 
conference here, which was fea- 
tured by detailed discussion of 
trade practices in various com- 
munities. 

Work Is Emphasized 

A. VanderZee, vice-president 
in charge of sales of.the Chrys- 
ler Corp., emphasized the im- 
portance of the work being done 
by automotive trade associations 
and the vital part they are play- 
ing in the progress of the bus- 
iness and industry. 

Others presenting topics, 
which became the subject of an- 
imated round table discussions 
were, Herbert Buckman, of 
Cleveland, on wholesale and re- 
tail financing question in the 
Ohio metropolis; Ralph Ebert, 
Brooklyn, “Union Labor Agree- 
ments”; Harry Bragg, New York, 
“Dealer Licensing Laws”; John 
Raine, Baltimore, “Relation of 
Taxes to the Delivered prices of 
Motor Cars’; and Philip Gott, of 
the U. S. Chamber of Commerce, 
who spoke on “Trade Associa- 
tion Effectiveness”. 

Officials of the association de- 
scribed the current meeting as 
one of the most fruitful ever 
held. 


Fatalities Still Down 

WASHINGTON.—Fatal motor 
vehicle accidents in 128 major 
cities during the first 20 weeks 
of this year totaled 2,908, com- 
pared with 3,604 in the corre- 
sponding period last year, a de- 
crease of 19 per cent, according 
to U. S. census bureau statistics 
compiled this week. 
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Interior Color of Cars Growing in Importance 
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Plastic Innovations, Tints 


Seen by Color Engineer 





By Howard Ketcham 


Color Engineer 


DETROIT.—Passenger cars of | 


the near future will reflect the 
same design artistry and color 
skill in their interior effects as 
has already been bestowed upon 
their exterior elegance. The 
lavish interiors of many of the 
1939 automobile models will cen- 
ter around colorful plastic steer- 
ing wheels in a series of smart 
new color nuances, tan, beige, 
brown. 

The treatment of the instru- 
ment panel or the upholstery 
fabric now serves as the foil for 
plastic innovations in car interior 
appointments.. 

The automotive industry—one 
of the first to sense the true 
worth of plastics as a functional 
and decorative medium—has 
seen fit to discard plastic simu- 
lations of other materials, such 
as wood grain effects, and to 


Ford to Carry 
NLRB Fight to 


Supreme Court 


COVINGTON, Ky.—The Ford 
Motor Co. notified the sixth U. 
S. circuit court of appeals this 
week of its intention to carry 
to the supreme court its contest 
of a National Labor Relations 
Board order seeking to require 
the firm’s compliance with the 
Wagner act. 

The Company advised _ the 
court that it would apply for an 
order staying the tribunal’s de- 
cree of May 5, granting the 
NLRB’s_ request to withdraw 
certain records in the case—a 
move made, board spokesmen 
said, because of a supreme court 
decision in a Kansas City stock- 
yards case. 

The original NLRB order was 
issued Dec. 22 and sought to re- 
quire reinstatement of 29 work- 
ers in Ford’s Michigan plants. 





hn ysa 


. . SCHOONER 
12 OVER ALL! 


2 H.P. ENGINE OF NI. 


World’s smallest schooner, “Gulf 
Dust,” recently refitted to cruise 
around the coast of Florida, 
boasts a tiny power plant. This 
craft measures twelve feet over- 
all and has but 26 inches draft. 
Under full sail she carries 90 
sq. ft. of canvas; under power she 
makes from six to seven knots. 
The engine is 2 H.P., built by 
Palmer Bros., Cos Cob, Connecti- 
cut. Widely used in marine serv- 
ice, Palmer engines are noted for 
their reliability and trouble-free 
operation, achieved through good 
design and selection of high-grade 
materials. As in the case of 
many other heavy-duty engine 
builders, Palmer engines feature 
cylinders and cylinder head cast- 
ings of Nickel-chromium cast 





iron, possessing a tensile strength 
of around 40,000 pounds per sq. 
in. 


This alloy is noted for its 
excellent wear 
resistance and 
good machin- 
ability. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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adhere strictly to the plain, solid 
colors that best retain the rich 


beauty of the popular new me-| 
dium. Bathroom colors have no | 


place in automotive interiors, | 


but interesting variations of as- | 
sociated colors can lend smart| 


distinction and new interest to 


instrument dials, knobs, steering | 


wheel and window ledge mould- 
ings. 

If the hardware units are to 
be in colored alloys, then pastel- 
like plastic colors will prove 
most suitable. When chrome 
hardware predominates, orna- 
mental plastic accents in dark 
rich colors contrast most effec- 
tively. 

From present indications it 
would appear that car buyers 
prefer subtle pastel tints where 
plastic materials are employed. 
A light, warm, semi-transparent 
cream color, introduced recently 
by du Pont, has met with con- 
siderable favorable comment 
from leading engineering stylists 
in the automotive industry. 


In a Special Hue 

A novel and important new 
use for cellulose acetate .0021- 
1000, the exceptionally clear new 
plastic that can be made up to 
match almost any color tint re- 
quirement, has been its produc- 
tion in a special green-yellow 
hue that serves as an eyeshade 
strip for windshield. 

It has been found to not only 
soothe and rest the drivers eyes 
but to increase perception under 
usual day driving conditions at 
least 10 per cent. 

Colors that go well together 
in dress have long been factors 
of primary importance in fash- 
ion co-ordinations and promo- 
tions. Never before in the his- 
tory of fashion merchandising in 
the fields of apparel or home 
furnishings has color ensembling 
—combining the right colors— 
been of greater importance. 

With make-up specialists 


bending every effort to have} 


rouge, lipstick, eye shadow and 
nail polish in just the right flat- 
tering basic color to go with ex- 


actly the timely accessory and_| 


accent, it is impossible to over- 
estimate the true worth of hav- 
ing each color detail of the car 
interior exactly right from the 
color standpoint, especially since 
women are today acknowledged 
buyers of 85 per cent of all that 
is sold at retail. 
Merits More Thought 

Lighting for car interiors 
when displayed at night, is a fac- 
tor that merits greater thought 
and consideration than has yet 
been expended. Displays of car 
interiors on showroom floors at 
night should stand out brilliantly 
in contrast with their surround- 
ings. Colored lighting is .always 
a valuable display adjunct. It 
seems to greatly increase the at- 
tractive power of an automotive 
unit. Colored lights serve best 
when they are employed to paint 
with colored light. Placed at 
various strategic points in the 
display, they can serve to im- 
part depth and richness to the 
inherent colors of the upholstery 
and plastic accent units. 

A specially-designed spotlight, 


complete with reflectors and 


equipped to hold proper colored 


filters in the form of gelatin or 
for use over the 


glass_ slides 
lamp bulbs, can easily be pre- 
pared and focused. The results 
will amply justify the slight ef- 
fort entailed.. 


The interior of a motor car is| 
the most important single direct 
manufacturer 


contact that a 
makes with an old customer and 
establishes with the new cus- 
tomer. Why, then, after all the 


care and skill that has been ex- | 


pended in the investment is so 
little consideration shown to-! 





| 





PSYCHOLOGICALLY CHOSEN colors feature the interiors of 
Pan American Airways’ new Clippers, which will fly the Atlantic 
and Pacific oceans. Treated by Howard Ketcham, color consultant 
for the airline, the lounge shown here comprises a spirited blue 
upholstery fabric, enhanced by rich terracotta carpet and walls 
of silvery-beige. Treatments were devised to provide bright, spa- 
cious and airy interiors to avoid monotony, etc. 





DESIGN TREATMENT of a delivery truck by Howard Ketcham’s 
body engineering staff. Photo, however, fails to show the attracti: 2 
color treatment: body in light beige and dark beige, with red 
wheels and a body stripe in orange, giving company name all pos- 
sible visibility and expressing cleanliness. 


Fay Will Head 
Boston Dealers; 


Show Date Set 


BOSTON.—The Boston Auto- 
mobile Dealers Assn. has elected 
officers for 1938-39 and named 
the week of Nov. 12-19 as the 
date of the annual Boston Auto- 
mobile Show, which will be held 
as usual in Mechanic’s Bldg. 

Allen M. Fay, of the C. E. 





wards its ultimate presentation | 
at the point of sale? Surely if 
drug stores find proper window 
dressing a necessary factor in 
holding and building trade in 
connection with the merchan- 
dising of relatively low cost 
units, how can dealers and car | 
builders with a unit of sales | 
many hundred times greater af- | 
ford to neglect and overlook its 
advantages. 

Figures, patterns and textures 
assume strange properties when 
the directions of lighting are 
changed and its intensities 








varied. Certain light arrange-| Fay Co. (Chrysler - Plymouth 
ments will distort the texture of} distributor) was named presi- 
the fabrics; other light will dis-| dent; Fred W. Nichols, Noyes 


tort the colors of the car’s in- 
terior. Intensity, location, color 
and direction of showroom light- 
ing directly affects the appear- 
| ance of fabrics and colorful plas- 
tic adjuncts and consequently di- 
rectly affects selling. 
Cars Sell Easier 

Every type of car upholstery 
and interior color plan requires 
careful study in order to supply 
the correct illumination to ap- 


Buick Co., is vice-president, and 
F. A. Hinchcliffe, (Willys dis- 
tributor) secretary-treasurer. Di- 
rectors are: 

Fred A. Ordway, president, 
Henley Kimball Co., (Hudson- 
Terraplane); Otto A. Lawton, 
president, Lawton-Hevessy Co. 
(De Soto-Plymouth); Albion L. 
Danforth, president, Cadillac 
Automobile Co. of Boston 
(Cadillac-LaSalle - Oldsmobile) ; 





peal to the prospectve customer.| George W. Sweet, president, 
For example, under ordinary |Studebaker Sales Co. of New 
artificial light, blue car interiors| England (Studebaker), and 


Robert G. Paine, president, Nash 
New England Co. 

All these men, except Hinch- 
cliffe and Paine, are former 
presidents of the association. 
President Fay will appoint a 
show committee at the next 
meeting. 


appear grayer and less intense 
due to the absence of blue in 
the light source, so we need to 
inject some blue light along with 
our light source in order to cor- 
rect the color of the light so that 
the fabric will apear exactly as 
it was intended to look. 

We have learned only recently 
that car interiors that are new, 
smart and attractive looking sell 
easier and at a better price than 
that which is merely useful or 
cheap. In all this the correct 
color has become a most im- 
portant factor—affording an easy 
low-cost escape from standard- | ——— ee 
ization. 


|Fuel Receipts Off 
RALEIGH, N. C.—Gasoline 


035,990, compared with $2,166,035 in 
May, 


Revenue Andrew J. Maxwell. 





Subject to Tax 

MONTGOMERY, Ala.—The_ Ala- 
bama supreme court has held in 
effect that concerns, engaged in buy- 
ing and _ discounting commercial 
paper and retention of title con- |} 
tracts given for motor vehicles sold | 
by automobile dealers, are competi- | 
| tors as to loan and investment fea- | 
tures of national banks, and are, 
therefore, subject to payment of the | 
excise tax provided for such compet- 
ing organizations. 


Surplus and Disc 
















tax 
collections for May aggregated $2,- 


1937, according to official fig- 
ures compiled by Commissioner of 


May Car Sales 
In “Chivaas Fall 
Below Apr. Total 


CHICAGO.—The seasonal rise 
in new car registrations in Cook 
county failed to hold during 
May, which showed a total of 
6,612 units as against 7,283 for 
April, according to tabulations 
of the bureau of motor advice. 


Except for Buick with 798 
against 791, and Hupmobile with 
10 against 6, all makes had a 
decline from the preceding 
month. 


Chevrolet maintained its first 
place position by a comfortable 
margin, with 1,210 units as com- 
pared with 1,055 for Ford, 1,015 
for Plymouth and 798 for Buick. 


In order the four leaders were 
followed by Pontiac with 456, 
Dodge with 425, Oldsmobile with 
396, Packard with 299, De Soto 
with 178, Chrysler with 164, 
Nash-Lafayette with 151, Cadil- 
lac-LaSalle with 149, Studebaker 
with 113, Lincoln with 77, Hud- 
son-Terraplane with 71, Willys 
with 31, Graham with 14, and 
Hupmobile with 10. 


Australia Gets 
Bantam Plant 


BUTLER, Pa.— Bantam will 
enter the Australian market this 
summer with an engine and 
chassis assembly and_ body 
building plant in Sydney, as a 
result of a contract signed with 
W. H. Cameron, managing di- 
rector of Car Productions, Pty., 
Ltd., and associated Australian 
companies. Cameron has _ been 
in the United States for the past 
month negotiating with Bantam 
officials for Australian manu- 
facturing rights. 

Bodies will be built complete 
in Australia, including all stamp- 
ing and welding operations Tires 
will also be of Australian manu- 
facture. 

Engine and chassis parts will 
be built and machined in the 
Bantam plant here, and shipped 
unassembled to the Sydney 
plant. The initial outlay in the 
Australian Bantam plant will be 
$250,000 with an expected even- 
tual investment of $1,000,000. 








Timken Roller Signs 
New Pact With SWOC 


CANTON, O.—Continuation of 
an agreement recognizing the 
SWOC steel workers branch of 
the CIO as collective bargaining 
agency for its members em- 
ployed in plants of the Timken 
Roller Bearing Co. here and in 
Columbus, Wooster and Mt. Ver- 
non, is announced following a 
conference of union and com- 
pany Officials. 

The new agreement extends 
for an indefinite period the con- 
tract that was entered into on 
Apr. 16, 1937, and extended for 
a period of 90 days on Feb. 28. 





@ New Designs soundly backed 
by Sales and Manufactur- 
ing Experience. 









WANTED—FOR CASH 


ontinued Parts for 


Ford---Chevrolet and Plymouth 


Give Description, Part Number and Quantity 
Box No. 16 


1, Automotive News 
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37 Strikes Cost Car Workers 4,721,000 Man-Days 


Detroit is Hardest Hit 


As U.S. Disputes Set Mark 


(Continued from Page 1) 


est hit of all by the wave of 
strikes which swept the coun- 
try during 1937, and has con- 
tinued to some extent this year, 
many other industries also found 
normal operations impossible 
pecause of strikes, many of them 
of the most irresponsible “wild- 
cat” variety. These industries in- 
clude textiles, iron and _ steel, 

mining, transportation and com- 
munication, machinery, trade, 
domestic and personal service, 
lumber, building and construc- 
tion, rubber and food. 


In several of these industries 
there were a greater number of 
strikes than in the automotive 
—textiles had 680—but in none 
was the total of workers in- 
volved so large nor the man- 
day record of idleness so tre- 
mendous. And, it may be added, 
no industry suffered to a greater 
extent from irresponsible leader- 
ship on the part of labor; from 
the deliberate violation of con- 
stitutional property rights; and 
from downright sabotage. 

Study of the bureau’s survey 
reveals that more workers were 
involved in strikes in 1937—1,- 
861,000—than in any other year 
except 1919, and more man- 
days of idleness — 28, 425,000 — 





In This Corner 





(Continued from Page 4) 


force, can continue to function 
at a reasonable profitable basis. 


We presume that the auto- 
mobile manufacturers are not 
asleep on this question and are 
giving it serious consideration; 
on the other hand, it seems to 
be a long-delayed process in 
bringing about better conditions. 
Surely with less volume, auto- 
mobile dealers must use better 
judgment in affecting their sales, 
when it comes to the purchase 
of a used car. After all there 
is no profit in the motor car 
selling, and that is the gross 
profit on a new car and if too 
much of that is absorbed in 
used car loss, there is nothing 
left in the final analysis. 


Much has been said about the 
New Deal the last several years, 
and we feel that something 
could reasonably be done to 
make the deal not only satisfac- 
tory to one individual when it 
comes to an automobile transac- 
tion, but to the seller as well as 
the buyer, who has been getting 
the best end of the bargain for 
the last several years. 


Incidentally, I am always very 
much interested in the articles 
in Automotive News and many 
constructive suggestions are 
Published from many dealers at 
different times. Many of them 
have much merit and some of 
them should be put into practice. 
While I do not wish to place all 
the responsibility at the door of 
the motor car manufacturer, as 
the dealer himself, at least many 
of them, is causing a great deal 
of this condition through mis- 
conduct, and be that as it may, 
we still feel that the manufac- 
turer has it in his hands to bring 
about better results through a 
better representation of dealers 
who are responsible for selling 
their product. 


And in closing, permit me to 
Say any code, NRA or any sort 
of a plan, certainly would be an 
improvement over the present 
method, and let’s hope this can 
be brought about at an early 
date.—Otto R. Conrad, president, 
conrad Motor Car Co., Scranton, 
a, 


resulted because of strikes than 
in any other year for which 
comparable data are available. 


In comparison with 1936 there 
Was an increase of 118 per cent 
in the number of strikes; 136 
per cent in the number of 
workers involved; and 104 per 
cent in the number of man-days 
of idleness resulting from 


strikes. 
The grand total of 1937’s 
strikes amounts to 4,740. New 


York had 897 strikes; Penn- 
sylvania, 641; New Jersey, 309; 
Michigan, 306; Ohio, 298; Mas- 
sachusetts, 277; Illinois, 272; and 
California, 259. These states ac- 


counted for about two-thirds of 
all strikes during the year. 

Sixty-seven cities experienced 
10 or more local strikes during 
the year. 

Although there were more 
strikes in New York City and 
Philadelphia than in Detroit— 
614, 192, and 178, respectively— 
the total of man-days lost in the 
motor capital was by far the 
greatest. In Detroit the loss was 
2,400,000 against New York’s 1,- 
749,000. 

Commenting on the causes of 
the strikes, the bureau says: 

“Union organization issues— 
recognition, closed shop, dis- 
crimination, etc.—were the most 
important causes of 58 per cent 
of the strikes in 1937; wages 
and hours were the principal 
issues in 30 per cent, and 12 per 
cent were caused by miscel- 
laneous issues including juris- 
diction, union rivalry, sympathy 
and many specific grievances.” 


Graham Opens Series 
Of Meetings on Tractors 


DETROIT .—First of a _ series|i 


of meetings with Sears, Roebuck 
& Co. store managers, tractor 
and implement field men and 
agricultural specialists was held 
this week by E. J. Harrington, 
newly appointed sales manager 
of the tractor division of Gra- 
ham-Paige Motors Corp. 


Gathered in the recently 
opened tractor and implement 
display lobby, the visitors heard 
talks by Robert C. Graham; C. 
D. Pearce, manager of the trac- 
tor division, Sears, Roebuck & 
Co.; W. L. Zink, chief engineer 
of the David Bradley Mfg. 
Works; E. R. Harrell, engineer- 


* 


ing vice-president of Graham, 
and W. V. De Galan, service 


manager of Graham. 


Inspection of the manufactur- 
ing and engineering facilities de- 
voted exclusively to Graham- 
Bradley tractors was an im- 
portant part of the program. 
Harrington announced that the 
two-day session was the fore- 
runner of a tractor school which 
Graham plans to inaugurate for 
the benefit of tractor dealers, 
salesmen and service men. It is 
probable that the future school 
sessions will last a full week, 
and that purchasers of tractor 
fleets will be invited to have 
their maintenance men attend. 


ys 


VUE aan a Telia 


bien gear shift lever in the floor will be a 
thing of the past when 1939 models are 
announced. Motorists not only insist on a 
driving compartment without obstructions 
but also on having a gear shift that operates 
with maximum ease and convenience yet re- 
tains the “feel” to which they are accustomed. 


The new Evans MONOTROL power shift, 
with control lever mounted on the steering 
column under the wheel, provides everything 
the motorist wants—finger operation, short 
lever travel and effortless movement, with 
















nothing new to learn. All of these features 
are obtained in a low cost, simplified, com- 
pact unit ...now available for demonstration. 


Intensive engineering, experimental and 
production designs on this new unit have 
been completed and the MONOTROL power 
shift is a finished product. Evans engineers 
are available to cooperate in designing this 


unit into new car production. 


The Evans MONOTROL power shift may 
also be installed in trucks or buses requiring 
remote control and ease of operation. 

































EVANS PRODUCTS COMPANY 


Greenfield at Fullerton 


Detroit, Michigan 
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the first nine months of 1937, 
and adjusting this rate accord- 
ing to the rate trend outlined 
above, the newspaper lineage 
during the period represented a 


ahh 1G 








MAKES WORK 























¢ dollar investment which com- 
The News of Automotive Advertising pared to the new car magazine De 
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Dealers Voice Views on Car Engin 


©o—_—- 


Declare Few Years’ Success 
Often Breeds Cocksureness 








comfort in riding is also para- 
mount. 

“As far as cars of the future 
are concerned, it is my feeling 
that roominess can be im- 
proved. Air-conditioning is a 


DETROIT.—That the import-) perfect at 60 miles an hour, but | ¢cided question. And as to the 


ance of good engineering is ap-| very bad at lower speeds. ; 
“In closing, it seems to me|the_market is not yet ready. 


preciated more keenly by the 
sales department than is gen- 
erally supposed, is revealed in a 
survey conducted by Automo- 
tive News among automobile 
dealers. 

This survey was made ex- 
pressly for the purpose of pro- 
viding automobile dealers an 
opportunity to voice their views 
to the automotive engineers as- 
sembled at the annual meeting 
of the Society of Automotive 
Engineers at White Sulphur 
Springs, W. Va., next week. 


Naturally many dealers were 
reticent to express a layman’s 
view of current engineering, and 
some replies were so strongly 
critical of certain designs that 
Automotive News did not con- 
sider their publication cricket. 
The purpose of this survey was 
to try to establish dealer reac- 
tion to the engineering changes 
and to obtain if possible the 
dealers’ idea of how present cars 
should look, ride and perform. 


To Be Commended 


Some _ interesting comments 
are to be found in the follow- 
ing letter from a large eastern 
dealer: 


“As I am about to celebrate 
my 30th year as a distributor 
and dealer in automobiles, I be- 
lieve I am qualified to speak of 
my observations and experiences 
with the various engineering de- 
partments. As I look back over 
that period and think of the tre- 
mendous engineering improve- 
ments that have been made, re- 
sulting in the modern automo- 
bile, the many engineers respon- 
sible are certainly to be highly 
commended. 

“However, numerous times I 
have had the experience where 
a group of engineers would de- 
velop a highly successful car 
and then after a couple years’ 
success they and every one con- 
nected with the concern would 
become too cocky—too sure of 
the public’s goodwill—so with- 
out consulting the public would 
make changes which would 
make the product as unpopular 
as it was previously popular. 
While this criticism may be too 
pointed, I now represent a line 
that is going through this ex- 
perience all because some one 
decided how to build a front- 
end appearance and make some 
interior changes, neither of 
which met with public approval. 
From one of the best sellers the 
car is fast becoming one of the 
worst. 


Hazardous to Change 

“In my opinion, it is very 
hazardous to change any control 
feature of an automobile. How- 
ever, remote control feature in 
gear shifting seems to be much 
more popular than any other 
change and I think will become 
standard. 
_ “The vision of the modern car 
Is very bad and dangerous. 
Much should be done to improve 
this, which involves changing 
the front-end design for better 
vision. And altogether too much 
room has been wasted in the | 
modern car, especially in front | 


of radiator with useless grills 
and with big hoods covering | 
small motors. Bodies should | 


have more room and be spaced | 
differently so that the driver is | 
nearer the front of the automo- | 
bile, thereby making use of the 
space now wasted. 

“Engineers also seem to have | 
the habit of making many of | 
their tests at high speeds, for- | 
getting that a great many people | 
uy automobiles for comfort 
and do not want to ride over 30 | 
or 40 mile an hour. Springs and | 
Shock absorber settings may be 


one thing stands out very clearly 
at the present time; that is that 
engineers and factory executives 
do not give the public credit for 
knowing their automobiles. They 
seem to think that they are 
fooling the public by sitting up 
nights thinking of gadgets that 
will obsolete the model the 
public has just purchased, and 
it is my opinion that the public 
is just a little smarter than they 
are.” 

Another eastern dealer writes: 

“It is my feeling that sim- 
plicity and durability should be 
the bywords of our automotive 
engineers of today. Of course, 








modern — and 


new efficiencies 





for example, in order handling, ship- 


ping, production, or office management. 


motors in the rear, I feel that 


“From the comments that I 
have had from dealers in other 
lines of cars as well as our own, 
it appears as though the great- 
est service that our engineers 
can render is the elimination of 
headaches in construction errors. 
These seem to develop with most 
|every new model.” 


Leipzig Fair Set 

LEIPZIG.—The 180th session of the 
Leipzig Trade Fair will be held 
August 28-Sept. 1. It will comprise 
some 6,900 exhibits of the newest 
products of 32 countries. To ac- 
commodate the increased exhibits, 
two large exhibition halls will be 
added to the 42 buildings already in 
use. 





The effortless speed of streamlined trains is 
due to modernized construction. Businesses 
run more smoothly, too, when they adopt 
up-to-date communication methods. Bell 
System representatives will help you mod- 
ernize your communication system. 

Their investigation may mean more to your 
business than you perhaps suppose. It may 
indicate that your present methods of commu- 


nication between distant units are right and 


that’s a reassuring thing to 


know. It may lead to unsuspected savings or 


in carrying on your business; 








CATA to 


eering Trends 


Elect 6 Directors 


At 1938 Meeting Monday 


CHICAGO.—With advance 
reservations pointing to a turn- 
out of close to 300, members of 
the Chicago Automobile Trade 
Assn. will hold their annual 
meeting, the first in history to 
be combined with a luncheon 
instead of a dinner-entertain- 
ment Monday at the Lake Shore 
Athletic Club. 

H. T. Hollingshead, president, 
stated that the order of business 
will include the election of six 
directors and a report on activi- 
ties of the association during the 
past year. 

In addition to Hollingshead, 
who is the Nash distributor, the 
regular ticket includes S. L. 
Davis, Hupmobile; K. K. Kender- 


dine, Buick; M. J. lLanahan, 
Dodge-Plymouth; F. W. Patter- 
son, Oldsmobile, and W. C. 


Stanlik, Pontiac. All except 
Stanlik, who has peen named to 
fill the unexpired term of Jenks 
Brady, are candidates for three- 
year terms, as is A. J. Pillinger, 
Oldsmobile, who has been 
named by petition against Hol- 
lingshead, Davis, Kenderdine, 
Lanahan and Patterson. 


A bulletin has just been issued 
by the CATA to all new and 
used car dealers in Cook county, 
urging them to close on Sun- 
days during July and August. 
Agitation is also afoot to put 
through a city ordinance mak- 


ing Sunday closing compulsory. 






MODERNIZED 
COMMUNICATION 


runs more smoothly too! 






Whatever the conclusions, the survey costs 


nothing. Similar analysis has proved a step 


up for other firms. For example, it enabled a 


national flour milling company to co-ordinate 


the activities of its organization far more 


effectively, through a network of Private Line 


and Teletypewriter Exchange Services con- 


necting its twenty-four offices over the coun- 


try. Long Distance is used effectively between 


units and in dealings with customers. 


Many businesses have found it profitable to 


review communication methods periodically 


with the help of Bell System representatives. 


_ Just call your local telephone company 


», for similar assistance. No obligation. 
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Up-to-Date Promotion Boosts Service 


>— = me 





Volume 33% 


1) 


Equipment, Trained Men, 


Follow-Up Play Big Roles 7 


Special to Automotive News namely, 100 per cent attendance | 

BOSTON.—Located in the | at all Pontiac field schools, regu- 
high rental area of downtown) jar monthly dealer service meet- | 
Boston, Motor Car Co. of New| ings, and insistence that every | 
England, largest Pontiac dealer} service man qualify as a Pon- 
in the Hub city, takes advantage | tiac Service Craftsman. | 
of every facility and every mod-| Although the foregoing are all | 











ern method to keep its opera- 
tions on a profitable basis. Al- 
though the firm boasts of sales- 
rooms that are among the finest 
in this part of the country, it is 
the service department of which 
the company is justly proud. 

A glance at the ratio of fixed 
gross profit to fixed expenses in 
recent years shows what can be 
done even where expenses are 
high. For the year 1936 the ratio 


essential factors which help to 
promote customer satisfaction, it 
is really the quality of work- 
manship and the follow-up plan 
which have produced an increase 
of 33 per cent in the number of 
steady service customers during 
the last 12 months. 
Best Are Assigned 

The firm’s executives maintain 
that good workmanship is the 
keynote to their success. The 





USED CAR RECONDITIONING department of the Motor Car Co. of New England (Pontiac) Bos- 
ton, has been one of the chief contributors to the firm’s 33 per cent increase in service volume this 
year. Through use of modern methods, promotion, equipment and good follow-up system, the 


company has been able to increase contacts with customers nearly one-third over a year ago. 
Se ee nn paisa asenieedllasneissnlaseseesasiesiaanccaademmaiaaassaaiine 





°38 Replacement 





s a - 

was : per oni 4 aa personnel record of the service First 4 Months, 1938-1937 Tire Sales Seen 
a herven Genurtaneek gross | department shows a very small 1938 9 

rofit to total fixed expense for | tUrn-over. Average length of %o Under 37 Total 

the first four months of this year | Service of 36 a oe of the 1937 1938 Increase 
department is 2 years. Repair Orders . 3.538 4,130 17 

8 L . pair e ’ eo 7 

was OF eet comp aneriod of| The best men in the mechani-|| Customer Labor $18,984 $24,042 27 Rc ge gg gt 

per cent sor te cal force are assigned to the new C. L. Per R. O. 5.37 5.82 8 placemen ' ire Ps a 1987 1 now 

"aca of Motor Car Co.’s suc- | ©? menage aerscgge gl} ed P he dob as ounce belief are tat 

P ic .| where from six to eight new Total Customers 2,262 3,014 33 : 

css story are afew basic serv] Fors" can be conitioned for de:|| Ef. fur‘Caslomer sss Heo the replacenent marke forthe 

building, proper shop equipment, ~ Ielilasenais ceueeh ceneteiesesdithe t. Parts (R. O.) Per Customer 2.93 2.91 seual the estimated 1937 total of 
: t ; its. 

i. ae aa Gaeaee, its own best follow-up, never- Total Parts Sales $13,882 $17,102 23 "eae caeek te sidiaiaiia seme 

aoed workmandhio and an ag-| theless the company uses the so-| Parts Sales—Repair Orders 6,626 8,771 32 sult of the sharp decline in re- 

; essive owner follow-up plan.| Called Jiffy follow-up system Parts Per R.O......... 1.87 2.12 13 placement sales during the earl 

"Greatest emphasis is placed on| Plus a service advertising piece months of this year. In order to 

trained personnel, workmanship | €V¢TY month to the entire cus- Fixed Gross to Fixed Expense 68% 67% overcome this initial drop and 

ond ollie follow-up. tomer list. This is in addition to Fixed Gross Profit . $23,560 $26,653 13 bring the year’s total up to the 

Improvements Made the Pontiac Pointer service mag- Fixed Expense 34,451 39,951 16 1937 level, replacement sales 


Motor Car Co.’s buildings are 
kept in A-1 shape, and cleanli- 
ness is considered of paramount 
importance. An expenditure of 
$1,100 for refinishing various de- 
partments has just been com- 
pleted. In the face of present 
business conditions, this invest- 
ment is considered significant. 

Equipment always has been of 
the latest and best design, and 
includes all of the essential Pon- 
tiac tools, as well as the latest 
equipment that is available in 
the general market. 

The company’s personnel be- 
gins at the top with Service 
Manager M. Pierre, whom cen- 
tral office executives praise for 
the way in which he and his 
assistant service salesmen han- 
dle customers. 

As for the service staff in gen- 
eral, Pierre says that the high 
level of product intelligence is 
due primarily to three things: 





One of the Few Famous Hotels in America 








azine prepared by the factory 
each month. 
A glance at the accompanying 


table of financial data for the 


first four months of 1938, com- 
pared to the same period of last 
year, shows the effect of cus- 
tomer satisfaction on the volume 
of business done. The number of 
regular service customers Apr. 
30, 1938, was 3,014 as against 
2,262 the same date in 1937, an 
increase of 33 per cent. To show 
this increase it was necessary 
to retain all old customers that 
have continued with the com- 
pany since their original pur- 
chase, as well as to secure addi- 
tional older model car owners. 

The present customer list is 
made up by car model as fol- 
lows: 1938, 306; 1937, 828; 1936, 
798; 1935, 692; 1934, 183; Older, 
207. Total—3,014. 


Vigorous Drive Starts 

With 52 per cent of the serv- 
ice volume coming from ’37 and 
°38 owners and with a general 
decline in car sales this year, it 
was evident that service would 
have to absorb a larger per- 
centage of the fixed expense 
and that, in order to do so, addi- 
tional customers would have to 
be secured. 

With that in mind a vigorous 
follow-up campaign was _ insti- 
tuted soliciting the collision 
work of all insurance companies 
in the Boston area and, sec- 
ondly, pressing the sale of Pon- 
tiac Service Saver coupon books 
to new owners in order to “bring 
them back.” 

Again referring to the table of 
financial duta for the first four 
months, it is found that the fixed 








Aro Announces 
A New ‘Junior’ 
Size Lubricator 


BRYAN, O.— Meeting a de- 
mand of medium-sized garages 
and filling stations for lubri- 
cators servicing direct from 25, 
35 and 50-pound containers, the 
Aro Equipment Corp. announces 
the Aro “Junior” size series of 
cabinet-type portable units. 

The new “Junior” models sup- 
plement the regular Aro line of 
cabinet lubricators designed for 
use with 100-400-pound drums. 
At a saving of approximately 
33 1-3 per cent in cost as com- 
pared with the larger models, 
the “Junior” units provide me- 
dium-sized establishments with 
attractive, modern equipment. 

The chassis lubricator in this 





new “Junior” series has a pneu- 
matic pump which will handle 
any lubricant that wiil seek its 
own level in the container, and 


followers are available for en- 
abling it to handle heavier 
greases. All the “Junior” lubri- 
cators provide service direct 
from original 25, 35 and 50- 
pound containers without re- 
handling of the lubricant. 

Adequate grease delivery and 
pressure are assured for fast. 
efficient service. The smaller 
size prevides exceptional porta- 
bility and convenience in use. 
The design of the “Junior” units 
harmonizes with that of the 
larger Aro units, making it prac- 
tical for these smaller models to 
be added as auxiliary equipment 
for special greases or for serv- 
ice at points not convenient to 
the lubrication department. 

Included in the Aro “Junior” 
line are metered gear lube dis- 
pensers, waste oil drains, spring 
packers and power gun fillers, 
also a “Three-in-One” combina- 
tion units consisting of one 
chassis lubricator and two 
metered gear lubricant dispens- 
ers mounted on a single portable 
base. 


Henry to Attend 
Road Congress 





NEW YORK.—Thos. P. Henry, 
of Detroit, president of the 
American Automobile Assn., is 
in Europe where he will attend 
the eighth International Road 
Congress as one of the official 
representatives of the U. S. gov- 
ernment. He is accompanied by 


would have to show an unusual 
recovery during the last half of 
the year. 

That such recovery will occur 
is doubtful in light of the con- 
tinued downtrend in_ general 
business, with accompanying 
curtailment of purchasing power. 


New Ford, Lincoln Service 
Bulletin Is Sent to Press 


DEARBORN. — Almost every- 
thing there is to know about 
servicing Ford V-8, Lincoln and 
Lincoln-Zephyr motor cars and 
trucks, as well as Ford transit 
buses, is contained in a com- 
prehensive 300-page service 
bulletin just sent to press by the 
Ford Motor Co. 

The new bulletin is an en- 
cyclopedia of service informa- 
tion designed to provide service 
managers and mechanics data 
needed on every conceivable 
service problem on vehicles pro- 
duced from 1932 on. It is one of 
the most comprehensive service 
bulletins ever issued. 


William Ogg Fitzgerald's famous 


cartoons appear exclusively in Auto- 
motive News. 
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— essen mcs ame” eases ee ee EEE 
| | Car, lruck Production Perks t to 43,534 l nits 
’ Ford, Gtaham| . : 
| ° : imate 
| Geographical Analysis Resumption Aid AN P roduction Estima 
| Three Months, 1938-1937 ‘ ‘ Weeks Ended June 11, June 4 
PASSENGER CARS Rise in Week Week Same Week June  Jan.1 
Unit Pct. Ending Week Ended to to 
1938 1937 Loss Loss By Pete Wemhoft Junell 1937* June4* Date* June 11* 
New England .... we 24,062 54,622 = 30,560 56 Associate Editor, AN GEN. MOTORS 15,937 38,905 14,526 25,968 467,985 
Middle Atlantic 90,049 172,659 82,610 48 DETROIT. — Resumption of! +cnevrolet 0... 10,000 22,000 10,000 17,000 326,005 
ee ae” 47,381 90,015 42,684 «47 | Operations ot ey and. truck| Buick 2,937 4,863 2521 4,658 65,511 
E. North Central........ 105,886 244,942 139,056 57 Graham hiked car and truck oo lanai ; ; 7 ; f 
E. South Central... ..... 20,734 34,989 14,255 41 production to 43,534 units the’ Oldsmobile .... .. 1,400 5,010 987 2,080 35,085 
W. North Central... ...... 57,041 90,893 33.852 37 current week, ending June 11,/ pontiac ... ... .... 1,200 5,832 1,018 1,705 30,894 
W. South Central... ..... 47,661 59,647 11,986 20 as contrasted with a revised! (Gaq_pasalle 400 —- 1,200 400 525 10,490 
Mountain States 14,803 29,834 15.029 50 total of 28,365 units in the 7 eal 321.255 
Pacific States ......... 39,738 81.871 42.133 51 holiday-affected previous week PRPICEP vise... seve eose 12,875 27,850 + 12,875 925 
DS- s ; : and 111,599 units in the corre-| +Ford 12,500 27,000 t 12,500 310,100 
his TOTAL........... sponding period of 1937. Lincoln-Zephyr ..... 360 800 $ 360 10,620 
. 447,355 859,472 412,117 48 Gn this basis, total output for] Tancotn phy = 2 : - po 
June does not look to excee i... Aye 
i State by State 200,000 units, despite the fact|CHRYSLER ........... 8,600 24,400 8,600 14,775 236,400 
Unit that June has one more working | +Plymouth .............. 5,000 11,500 5,000 8,800 113,930 
t 1938 1937 Loss || 22Y, than May, which saw pro-| +podge ........... wo 2,200 8,900 2,200 = 3,700 72,595 
duction of approximately 221,-| Cheysler 800 2,000 800 1,300 28,350 
NEW ENGLAND ............. coves, CaO 54,622 30,560 000 vehicles. The decline will be en gasiees ’ ’ ’ 
n Maine : : ; 2,042 4,470 2,428 due, for the most part, to BIO BOGS oscc ses cecees..cc0ee 600 2,000 600 975 21,525 
| aa evi oa a _ staggered re a = PACKARD .......... 800 ve 850 1,350 26,035 
aoe ; ’ an or the | +HUDSON ........ 0.0. 510 3,973 505 885 23,800 
Rhode tolona 13,630 29,099 15,469 |} AN’s Production remainder of| +sTUDEBAKER 164 2,399 84 =—-«:188 (16,966 
Be Rhode Island 2,104 5,329 3,225 Estimat the _ current 
a Connecticut 4810 11,284 6.474 stimate enodel season, | AMEE corte seen CAB 8008 t 648 13,613 
: MIDDLE ATLANTIC ............... 90,049 172,659 82,610 =f Pe ree ON ivi $ 1,540 $ t 7,702 
ew Yor 46,128 82,883 = 36,755 = +BANTAM ..... .... $ 1,932 
- New Jersey | 16.791 28812 12,021 || 115,000— taht deed oma ‘ . 
. Pennsylvania 27,130 60,964 33,834 i ee re | eae... _ + — = 
O ’ ’ ’ =— s s 
of SOUTH ATLANTIC ................ 47,381 90,015 42,634 || 110,00 Yann oe tes np |HUPMOBILE ......... + sees + t 265 
Delaware 1,150 2,054 904 = schedules of | +mM1SCELLANEOUS 3,800 10,532 3,800 6,650 82,685 
" Maryland 6,028 10,959 4,931 || 105,00 oat ad die ds ilies waa 
re —— eo , Soatios. hel treat... . 43,534 111,599 28,365 63,539 1,200,017 
. West Virginia 3,498 7,063 ~—3,565_| | '00,000— General Mo | *Revised. Includes trucks. Closed. 
id North Carolina , . 6,589 12,697 6,108 95 000— tors group 
1e South Carolina 3,631 7,213 3,582 ™ = total for the 
PS Georgia 8,021 17,792 9,771 = 
: Foie vast isaat = Siva || 9000 current week |Mlay Car Sales Seen 12 Per Cent 
of *49° 
._ CENTRAL........... — — — ly to 15,937 Below April Ss Total 
ir Illinois 37,563 69,385 31,822 ak <a - DETROIT.—Partial returns on May new passenger car sales in 
- Indiana 14,120 33,347 19,227 ie A total the South Atlantic states show only a 3.05 per cent decline from 
al Michigan 18,492 51,672 33,180 revis April registrations, according to R. L. Polk & Co. This section of 
1B *Wisconsin 12,383 21,714 9,331 of 14,526 ve-| the U. S., along the Atlantic coast from Delaware south to Florida, 
Tr. E. SOUTH CENTRAL 20,734 34,989 14,255 hicles 2 oaes has the — nap epee record of new car sales during May, as 
Kentucky 6,226 10,636 4,410 ago an , compared with other sections. 
ear ago. Of 
a aaa va peor thie ant *s| Polk tabulations also reveal that the Mountain States region, in- 
$8 Mississipi 3.218 5.563 2,345 = total, Chevro- | cluding Montana, Idaho, Wyoming, Colorado, New Mexico, Arizona, 
te SisSIpp , , ’ = Let accounted | Utah and Nevada, had only 4.19 per cent fewer registrations in 
it W. NORTH CENTRAL... .... .... a oy on as for about 10,- | May than in April, this percentage decrease being noticeably lower 
id — 9266 13°906 4°640 - eee” 000 cars -and than the 12 per cent decrease for the country as a whole. 
; Slama 205122 30,312 ~—-10,190 a trucks, identi- | Pacific Coast, New England and East South Central states (Ken- 
‘ North Dakota 1,980 2,217 237 | This navies weal, tucky, Tennessee, Alabama and Mississippi) show May registration 
e South Dakota 2,037 2,894 857 = ook Previc a ests decreases only slightly greater than those for the South Atlantic 
e Nebraska 5,356 8,159 2,803 = — . ry 2937 and Mountain regions, according to Polk statistics. 
Kansas 5,452 15,708 10,256 units: Oldsmo- 
™ W. SOUTH CENTRAL... ..... .... 47,661 59,647 —-:11,986 Test bile plans 1-1 Booty Aavtl C T k 
- Arkansas 4415 6,906 2,491 eek 400 and Pon- stimates on pri ar, ruc 
e Louisiana 6,201 8,310 2,109 tiac around 
a Oklahoma 8,218 9,988 = 1,770 1,200 jobs. Sales Stay Unchanged 
le Texas 28,827 34,443 5,616 Cadillac- DETROIT.—Additi , 
: LaSalle’s total IIT.— ition of one more state to those reporting for 
f MOUNTAIN STATES _............ 14,803 29,834 15,029 > April, bringing the total accounted for to 46, has failed to alter the 
e Montana aan gon vias ln Hoty Pg enor 400, trend in April new car registrations, with the result that AN’s pre- 
ies 1417 2'683 1'266 After a 10-day breathing spell, — of approximately 195,000 units for the month still 
Colorado ae 4,161 8,597 4,436 Ford divisions returned to the . 
s Arizona 1,394 2,789 1,395 fold Monday of this week with} The same situation holds true in regard to new truck registra- 
)- New Mexico 1,311 2,195 884 a schedule of 12,875 units for| tions, with the April sales expected to approximate 37,000 units. 
: Utah 1,768 3,590 1,822 || the week. Of this Ford should| The 46 states so far heard from account for 180,678 new car sales 
Nevada 589 1,123 534 a gel a —_ a cars Guing Anes, as compared with 360,327 for the same states a year 
rucks while Lincoin e€xX-/| ago. The same number of states report a total of 33,121 new truck 
PACIFIC STATES «0 oO aed aa isn |[ects to assemble 375 cars, di-| sales, as against 62,489 in the like period of 1937. ° 
California 3°924 8'584 4660 || Vided_ into 360 Zephyrs and 15 aokiaesi cian Sadistnnadiaan staan tantinanasapiliiai 
Oregon 4'824 12°147 7'323 big Lincolns. Both Ford di- 
en , : visions are on a five-day week. Passenger Car Registrations 
Chrysler divisions remained 
TOTAL... oc. cee cee ee 447,355 859,472 412,117 on about the same schedules as Three Months, Plus 46 States for April, Plus 12 for May 
*Estimated by AN. the previous week, planning on May 1938 1937 Unit 
8,600 Jaan ~ week, as May Pos. 1938 Pos. 1937 Pos. Loss 
agains ' units a year ago. - ‘ 
ao eae Sudt Sell pes feestta cuore ROA | Ab mnaie | 3 saan | 2 | uape 
: - leads the pack, followed in or- ’ ’ ’ ’ 
SN cis isscani> dabenrs anne factory remains on temporary shutdown | der by Dodge’s 2,200, Chrysler's | Plymouth 4,602 | 3] 86,537 | 3 171,955 | 3 | 85,418 
ee cc «Will work five days; rate down slightly | 800 and De Soto’s 600 units. This | Buick 2,585 | 4 § 54,220 | 4 63,460 | 7 | 9,240 
Cadillac-LaSalle averaging around three days currently a oo to run vir- | Dodge 1,649 | 5 § 37,252 | 5 94,414 | 4 | 57,162 
Chevrolet.... 2.0.0 cccceeee maintaining three-day week current week Despite [ieee rm three days Pontiac 1,539 | 6 § 34,533 | 6 71,911 | 5 | 37,378 
Chrysler.... 0... «0... ..plans on three-day schedule this week | this week, Packard’s 800-unit | Oldsmobile 1,355 79 32,006 | 7 | 65,751 | 6 | 33,745 
De Soto ..... .... .... ..... rate reduced on three days currently] projection again tops the in-| Packard 837 8 J 17,333 8 | 37,554 8 | 20,221 
Dodge............... _.. Will get around three days’ work this week | dependent producers. The fea-| Chrysler 710 | 99 17,102 | 9 30,568 | 10 | 13,466 
Sei : a ates ture of the week’s activities : = a , 
Ford......... ... resumes operations on five-day basis currently among the independents was the Hudson 541 | 11 | 14,495 | 10 34,962 9 | 20,467 
Graham....... 0... ...... ...final assembly resumes on four-day basis resumption of final assemblying | De Soto 542 | 10 J 12,959 | 11 25,150 | 13 12,191 
Hudson.........._ .... .... «plans on around three days this week by Graham, which had _ been | Studebaker 460 | 13 J 11,931 | 12 26,613 | 11 | 14,682 
Hupmobile... ...._ ........ ... lines continue on shutdown period — Bowl ie eyes . Nash 506 | 12 § 11,745 | 13 25,201 | 12 | 13,456 
Lincoln... .... vs ae Fesumes assemblying on five-day week expected to continue for an in- | C@4.-LaSalle 357 | 149 8,796 | 14 14,069 | 15 | 5,273 
Nash........... ..... .. «reopens after labor difficulties last week | definite period. Nash also resumed | Lincoln 254 | 159 6,495 | 15 9,278 | 16 2,783 
Oldsmobile... ...._...._ ....figures to get about three days currently} Monday, following a week’s | Willys 167 | 16 § 4,988 | 16 17,595 | 14 12,607 
Packard... ..._.... ..... plans on three-day week at reduced pace idleness | forced by labor diffi- | Gpaham 48 | 17] e538 | 17 4,923 | 17 3,091 
Plymouth... ... ..... ......-..on four days currently at lower rate} culties in Wisconsin, and pro-|-.. ; : 955 Sek 
Pontiac..... .... _ .... .. Slightly over two days’ work this week| jected 648 units for the week. | Miscellaneous 35 I _— 1,292 | 
Studebaker... ................ rate up slightly on two days currently | Studebaker bumped operations | aT Hd ee eee rhe 


as -ctssecte si "production lines still on shutdown currently!to 164. ' TOTAL 30,045 658,078 1,281,817 623,739 
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4.00 Engineers Expected 
To Attend Summer Session 


from Page 1) 


(Continued 


with foremost engineers repre- 
senting all phases of the industry 
leading the offense. 

Among the foreign speakers on 
the program is A. H. R. Fedden, 
leading British aircraft engine 
authority who recently was 
awarded the Daniel Guggenheim 
Medal “for contributions to the 
development of aircraft engines 
and for the specific design of the 
sleeve-valve aircraft engine,” 
comes from England to tell the 
American engineers why he be- 
lieves that single-sleeve-valve 
aero engines may eventually sup- 
plant existing types equipped with 
poppet valves. Another English 
authority, E. L. Bass, will attack 
the problem of “Aircraft Engine 
Lubrication” in a paper jointly 
prepared with C. H. Barton. 

eadliners at the meeting’s two 
general sessions will be W. J. 
Cameron of Ford and radio fame 
and Dr. James Shelby Thomas, 
president of Chrysler Institute of 
Engineering. C. W. pond presi- 
dent of the Society, will preside at 


the business session, Tuesday eve- 
ning. 
Passenger car sessions are 


geared to such important prob- 
lems as economy, vibration and 
body design. Engineers will hear 
that a car operator willing to 
sacrifice five minutes in favor of 
good driving on a_ ten-mile- 
through-traffic trip, can improve 
his fuel economy 100 per cent. 

The Diesel engine will get un- 
divided attention at two special 
sessions devoted to comparison of 
American and European Diesels, 
Diesel lubrication, automotive- 
type Diesels, and Diesel oddities. 

Engine-knock is still a worry. 
Fuel engineers, engine designers 
and research men will devote a 
full day to co-operative study of 
the problem, exchanging their 
findings and formulating methods 
of attack. 

The men behind the operation 
of motor-freight lines, retail de- 
livery trucks and transcontinental 
buses will meet with manufac- 
turers of their equipment to dis- 
cuss maintenance problems, with 
special emphasis on the proner ap- 
plication and maintenance of elec- 
trical equipment. 

Mixed in with six days of inten- 
sive technical fare will be a chas- 
sis assembling contest wherein 


teams of engineers will compete 
in seeing which can put a disas- 
sembled car together—and make 
it run—in the shortest period of 
time. This is one of America’s 
most novel and most entertaining 
sporting events. 


The complete program is as 
follows: 


SUNDAY, June 12—7 p. m.— 
Banquet, A. T. Colwell, toast- 
master, Col. H. W. Alden, address 
of welcome; Louis Johnson, ass’t 
secretary of War, “The Mecha- 
nization of the Army.” 

MONDAY, June 13—9:30 a. m. 
—T. & M. Electrical Equipment, 
F. L. Faulkner, chairman. “Effect 
of proper application on mainte- 
nance of automotive electrical 
equipment,” R. M. Critchfield, 
Delco-Remy Div. General Motors 
Corp. 

June 13—9:30 a. m.—Aircraft 
Engines, Arthur Nutt, chairman. 
“The single sleeve valve ,mecha- 
nism for aircraft engines,” A. H. 
= Bristol Aeroplane Co., 

td. 


June 13—2:00 p. m.—Aircraft 
Engines, R. N. DuBois, chairman. 
“Supercharger installation prob- 
lems,” Opie Chenoweth and A. L. 
Berger, Wright Field. “Rating 
aviation fuels in scale aircraft 
engines,” H. K. Cummings, direc- 
tor, CFR Full Scale Detonation 
Projects. 

June 13—8:30 m.—Truck, 
Bus and Railcar, H. E. Simi, chair- 
man. “Automotive Bearing ma- 
terials and their application,” 
Arthur F. Underwood, Research 
Laboratories Div., General Motors. 

TUESDAY, June 14—9:30 a. 
—Passenger Car Chassis, F. E. 
Watts, chairman. “Crankshaft 
Dampening and Motor Mount- 
ings,” Harry Pierce, H. A. King 
Co. “Tire Design Factors Influenc- 
ing Control of Vibration in Auto- 
mobiles,” Elliott S. Ewart, U. S. 
Rubber Products, Inc. “Harsh- 
ness in Automobiles,” H. A. Hicks 
and G. H. Parker, Chrysler Corp. 

June 14—9:30 a. m.—Diesel 
Engines, F. G. Shoemaker, chair- 
man. “Some Recent European De- 
velopments in High Speed Diesel 
Engines,” P. Heldt, Auto- 
motive Industries. “Improvements 
in Diesel Engine Lubricating 
Oils.” U. B. Bray, C. C. Moore. 





VIEW OF THE LUBRICATION department of the Salina Chev- 
rolet Co., Inc., Syracuse, N. Y. Background, equipment and tools are 
up-to-the-minute, and a parts counter to the left rear is equipped 


to serve customers’ needs. 


jr., and D. R. Merrill, Union Oil 
Co. of California. 

June 14—2:00 p. m.—Aircraft 
Engines, Robert Insley, chairman. 
“Cylinder Cooling and Drag of 
Radial Engine Installations,’ Ken- 
neth Campbell, Wright Aeronauti- 
cal Corp. “Aircraft Engine Lu- 
brication,” E. L. Bass and C. H. 
mo Asiatic Petroleum Co., 

td. 


June 14—8:20 p. m.—Business 
Session, President C. W. Spicer, 
in the chair. 

June 14—8:30 p. m.—Diesel 
Engines, Carl Behn, chairman. 
“Diesel Oddities,” C. G. A. Rosen, 
Caterpillar Tractor Co. “Two 
Cycle Automotive Type Diesel 
Engines,” F. G. Shoemaker, Diesel 
Engine Division, General Motors 
Corp. 

WEDNESDAY, June 15—9:30 
a. m.—Passenger Car Engine, F. 
C. Mock, chairman. “Factors Af- 
fecting Fuel Economy at Light 
Load.” “Factors Determining 
Ability to Ignite Lean Mixtures,” 


m.| Hector Rabezzana, A. C. Spark 


Plug Div., General Motors Corp. 
“Observed Effects of Distribution, 
Engine Friction and Compression 
Ratio,” F. F. Kishline, Graham- 
Paige Motors, Inc. “Analysis of 
Throttled Engine Operation,” L. 
C. Lichty, Yale Un: versity. “Tank 
Mileage,” J. B. Macauley, Jr., and 
W. E., Zierer, Chrysler Corp. 

June 15—2:00 p. m.—Chassis 
Assembly Contest, W. E. England, 
chairman. 

June 15—8:30 p. m.—Passenger 
Car Body, Col. J. G. Vincent, 
chairman. “The Economics of 
Weight and Size for the Car of 
Tomorrow,” Dr. James S. Thomas, 
Chrysler Institute of Engineering. 


THURSDAY, June 16—9:30 
a. m.—Detonation Symposium, W. 
M. Holaday, chairman. “Correla- 
tion of Road and Laboratory Oc- 
tane Numbers,” J. R. Sabina, 
chairman, C. F. R. Correlation 
Group. “A Practical Approach to 
the Road Detonation Problem,” 
A. J. Blackwood, C. B. Kass and 
G. H. B. Davis, Standard Oil De- 
velopment Co. “Application of 
Statistical Concepts of the Knock 
Rating Problem,” J. M. Campbell 
and W. G. Lovell, Research Labo- 
ratories Div., General Motors 
Corp. “Spark Advance and Octane 
Number—A Road Test  Tech- 
nique,” J. B. Macauley, Jr., and 
W. E. Drinkard, Chrysler Corp. 
“Knock Testing in the Laboratory 
and in Service,” Dr. Graham Ed- 
rar, Ethyl Gasoline Corp. 

June 16—9:30 a. m.—Passenger 
Car, J. E. Hale, chairman. “Ex- 
perimental Procedure of Testing 
and Organization,” J. M. Craw- 
ford and P. A. Collins, Chevrolet 
Motor Div., General Motors Corp. 

June 16—2:00 p. m.—Motor 
Gasoline Volatility Conference. 
(For S.A.E. members only.) 

June 16—8:30 p. m.—General 
Session, R. R. Teetor, chairman. 
W. J. Cameron, Ford Motor Com- 
pany. 

FRIDAY, June 17—9:30 a. m.— 
Lubricants, B. E. Sibley, chair- 
man. “The Safe Viscosity for a 
Motor Car Engine Lubricant,” S. 
W. Sparrow, The Studebaker 
Corp. “Lubrication of Special 
Running Gear Mechanism,” Joseph 
Geschelin, Detroit Technical Edi- 
tor, Chilton Publications. 


Chris Sinsabaugh’s sparkling 
“Sparks” column is read by the 
“wide-awake” in the industry. 


Dealers Laud 


National Tire 
Week Results 


NEW YORK.—Reports from 
automobile tire dealers indicate 
that National Tire Safety Week 
succeeded notably in increasing 
sales of tires and in directing 
thoughts of motorists toward 
safety. 

The week was sponsored May 
14-21 by tire manufacturers, dis- 
tributors, and dealers. 


“While it is yet too early “to 
judge the full effect of the cam- 
paign, definite evidence of in- 
creased sales has been received 
from many quarters,” said A. L. 
Viles, president Rubber Manu- 
facturers Association. “In ad- 
dition, many dealers reported 
the campaign had a fine effect 
in educating the public on the 
importance of safe tires. This 
education is expected to reflect 
itself in sales over a period of 
months.” 


Powell to Head 
Regional Sales 


FLINT.—Appointment of Eu- 
gene B. Powell as regional sales 
manager of the AC Spark Plug 
division of General Motors, is 
announced by Wilson S. Isher- 
wood, general sales manager of 
the company. Powell succeeds T. 
R. Middlekauff. 

Powell will be in charge of 
the company’s sales activities in 
western Tennessee, Missouri, 
Kansas, Oklahoma, Texas, Ar- 
kansas and northern Mississippi. 
His headquarters will be in Dal- 
las, Tex. 

Powell has been with the AC 
company for 15 years, and for 
the past nine months has been 
a member of the general sales 
staff with headquarters in Flint. 
He started with the company as 
advertising man, advancing to 
executive positions in the sales 
department, serving many years 
in the west and on the Pacific 
coast. 








AN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation’s capital, affecting 
the automotive and allied industries. 


New Passenger Car Registrations, 12 States for May, 1938-1937 
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Mass. Loses U.S. Road Funds for Tax Diversion 


Van Wagoner Plans War 


On Tax-Diverting States 


WASHINGTON. — The U. S. 
department of agriculture this 
week announced its finding that 
Massachusetts has diverted state 
motor vehicle revenues to other 
than highway purposes in such 
manner as to make necessary 
the withholding of $472,862 of 
the federal-aid apportionment of 
$3,171,423 for the fiscal year 
ending June 30, 1938. 


This action is made manda- 
tory by the Hayden-Cartwright 
Act of 1934, which requires that 
federal-aid funds be withheld 
from any state using the pro- 
ceeds of state motor vehicle reg- 
istration fees, gasoline taxes and 
other special taxes on motor ve- 
hicle owners and operators for 


Pickets Cannot 


Molest Workers, 
Court Decides 


LANSING.—The Michigan su- 
preme court upheld as constitu- 
tional this week a law prohib- 
iting individuals or groups from 
“molesting a worker in the law- 
ful pursuit of his vocation.” 
Union attorneys had assailed the 
statute as an abridgement of the 
right to picket during strikes. 


The court voiced its decision 
in an opinion affirming the con- 
viction of Lester Washburn, 
leader in Lansing’s citywide 
labor holiday of June 7, 1937. 
Washburn, now regional direc- 
tor of the United Automobile 
Workers, had been sentenced to 
pay a fine of $100 and $150 costs 
or serve 90 days in jail because 
a workman was barred from his 
employment in the Capitol City 
Wrecking Co. plant. 


The issuance of warrants for 
other pickets, including Mrs. 
Washburn, in a strike that 
closed the wrecking company, 
precipitated the holiday. 

Washburn appealed his justice 
court conviction to circuit court 
and then to the supreme court. 








AN has over 200 correspondents 
in strategic points throughout the 
United States and the world, to keep 
its readers in step with march of 
events throughout motordom. 


other than highway purposes in 
an amount greater than was be- 
ing so used prior to June 18, 
1934. The amount to be with- 
held may not exceed one-third 
of the apportionment for any 
fiscal year. 

Concurrent with the federal 
government’s penalizing of Mass- 
achusetts, Murray D. Van Wag- 
oner, Michigan’s state highway 
commissioner and recently in- 
stalled as president of the Amer- 
ican Road Builders Assn., an- 
nounced that one of the chief 
aims of his administration will 
be vigorous action against diver- 
sion. He also condemned “slip- 
shod methods of allocating state 
highway funds,’ proposed that 
the cause of good roads be taken 
to the “man on the street.” 

During the past four years 
more than $500,000,000 of the 
highway users’ money has been 
diverted to projects totally un- 
related to highways. Such di- 
version is today permitted in 35 
states and takes about 12 per 
cent of the motorists’ tax dol- 
lars. Five states have thus far 
placed anti-diversion provisions 
in their constitutions. 

Massachusetts authorities were 
notified in October, 1937, that a 
study of the state’s disposition 
of motor vehicle revenues dis- 
closed an increased use for non- 
highway purposes subsequent to 
June 18, 1934, according to the 
U. S. department. The state was 
called upon to show why a pen- 
alty should not be applied. A 
showing that could be accepted 
under the provisions of the law 
has not been made and the 
funds in question have not been 
restored for highway use. 

Under similar circumstances 
$250,000 was deducted from the 
apportionment to New Jersey 
for the fiscal year 1937. Mary- 
land, Pennsylvania and Georgia 
were found to have used motor 
vehicle revenues for non-high- 
way purposes to such an extent 
as to require federal action. 
Maryland and Pennsylvania 
have restored the required 
amounts to highway funds and 
no further action is to be taken. 
Georgia officials have given as- 
surance that they will follow a 
similar course but have not yet 
done so. 





PER CENT OF MOTOR UNITS ON FARMS 
JANUARY, 1, 1938, THAT WERE OF EACH 
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4-Cyl. Car Wins 
5th Time in Row 


TOLEDO.—Floyd Roberts, 
driving a car with a_ four- 
cylinder motor, advanced the 
number of consecutive firsts for 
this type of power plant to five 
when he won the Indianapolis 
Speedway Race in the all-time- 
record-shattering space of four 
hours, 15 minutes, and 58 sec- 
onds. His average speed was 
117.2 miles per hour and he 
stopped but once during the en- 
tire grind, to effect a change of 
tire and renew gasoline, just be- 
| yond the half-way mark. 

Four-cylindered cars also took 
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RUCKS TRACTORS 


second, third, fifth, sixth,eighth, 
ninth and tenth places in the 
race this year. Representatives 
of Willys-Overland Motors, Inc., 
attribute the imposing list of 
victories for the four-cylinder 
engine to simplicity of design 
and sturdiness of construction. 


Goodyear Plans to Build 
Tire Plant in Sweden 
NEW YORK.—Paul W. Litch- 
field, president of the Goodyear 
Rubber Co., on his return from 
Europe, announced that his com- 
pany would begin construction of 
a $1,500,000 manufacturing plant 

in Sweden. 
The Swedish plant, he said, will 
open next spring and will produce 

600 car tires and tubes a day. 


May, 1938-1937 








Studebaker 








| | | 354 
3}_ | 4) 21 | | 912 
4 | 1} 2 129 

_il 1} 2] | | 2] 236 
1 | | 8] | 140 
“| taba {| eas 
16; 1{; 31) 9| 6) 13] 1646 
22} | 22| 37| 3] 17] 2942 
= 1 12) 1] 413 
2| | 3/ 18] | 1] 838 
6| ( 6] 2) 10 654 
7|_ | 3] 5) | 3} 1505 

4| | 13 240 
1 | 3} | | § $8 

| 1| 1 184 
3| 3} 1 | 329 

rr itu#u4u#e#ts 333 

| 1} 7 | 1 719 

4 1| | 172 

2| 6) 2|_ 299 

3| 1} of} 62] 66} 929 
5| | 2) 8| | 14) 1645 
6 a 2; 6) 2 379 

16; | 12) 6| | 937 
39| 3! 44| 44| 22); 44| 5573 
60! 1] 57| 101| 5] 25] 10964 

982\125| 695 1246 688 901 


35522 
) 


l 
223215 








Every 6th Farm 
Owned Car 10 
Years or Older 


DETROIT.—Every sixth farm- 
owned passenger car is 10 or 
more years old, according to a 
chart prepared by the Agricul- 
tural Outlook, edited by Mid- 
west Farm Papers (the Nebraska 
Farmer, The Farmer, Wallaces’ 
Farmer & Iowa Homestead, Wis- 
consin Agriculturist and Farm- 
er, and Prairie Farmer). 

The figures were compiled 
from a survey made by the fed- 
eral census for the U. S. depart- 
ment of agriculture. 

Three thousand farmers in 
selected counties of 40 states 
were questioned to determine 
the age of farm-owned cars, 
motor trucks and tractors. 

In comparison with pas- 
senger cars, motor trucks and 
tractors showed an even greater 
percentage of obsolescense, with 
approximately one-quarter of 
the trucks and tractors reported 
as being 10 or more years old. 

The figures show a decrease 
of new models during the de- 
pression years of 1932-33-34, but 
swing upward again in 1935-36- 
37, closely following the return 
of higher farm income. 


Detroit SAE’s Annual 
Cruise Set for June 24 

DETROIT.—The third annual 
cruise of the Detroit section, So- 
ciety of Automotive Engineers, 
will again be held on the SS. 
South American of the Georgian 
Bay Line, leaving Detroit June 
24 and returning early the fol- 
lowing Monday morning, after a 
visit to Mackinac Island. 

At Charlevoix, Mich., a golf 
and bridge tournament will be 
held. At Mackinac Island, a din- 
ner dance will be staged Satur- 
day night. F. W. Marschner is 
chairman of the cruise commit- 
tee and is being assisted by E. 
M. Schultheis, E. W. Austin and 
P. J. Kent. 
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EVERY SHOW 


TESTED NICKEL ALLOY STEELS 





Few motorists who view the 
goats creations at annual Auto 
hows realize how much time and 
effort went into the most minute 
details. Many mechanical fea- 
tures represent hard work in the 
laboratory and on the road one 
to five years before this show. 
Motor car executives are con- 
cerned with the important prob- 
lem of materials selection. The 
public wants cars with more per- 
formance, more power, more of 
everything. Yet the streamlined 
race of new models demands 
ower roofs, lighter weight, more 
compact packages. Engineers have 
found that only high-grade ma- 
terials, such as modern Nickel 
alloy steels make it feasible to 
build engines, and transmissions 
and axles, with more performance 
and longer life, in smaller pack- 
ages. Materials have an impor- 
tant bearing upon the cost and 
quality of 1939 motor cars now 
being groomed 
for next year’s 
market. 


THE 
INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 
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Mar. 556 493. || Master °36| 375- 505| 325- 475| 355- 375| 295- 395] 269- 367| 345- 450| 365- 525] 347- 480) 365 | 395- 595| 554 | 345- 475] 361- 464 
Mar. 7 555 495 5| 180- 235| 245- 295] 310- 435] 245- 395| 295 | 285- 340 | 275- 387| 258- 346 
Mar. - 539 492) |) Chevrolet "37 445- 550] 475- 595] | 399- 595| 379- 465| 425- 580] 535- 645] 525- 589] | 545- 745] | 459- 645] 465- 601 
ae creer aoa rt Master 36] | 395- 465] ~_| 375- 465| 289- 395| 395 485 | 395- 449] | 525- 530| 485 | 389- 439] 416- 456 
Apr. oo 2 «501. || DeLuxe _°35 | 305 265- 285 | 249. 325 312- 340 
Apr. 542 482 || Chrysler Six | 645- 695| 695 | 525- 745| 598- 599| 595 685 | 625- 795 | 695 | 618- 666 
Apr. .... 546 490 36] | 489- 545| 445- 495| 395- 545) | 450- 495| 475- 525] 550 l l l | 475- 495] 468- 522 
oo S53 497 "35 | 345- 450] | 375- 448] 347 388| 365- 435| ‘| 425| 360- 416 

«ee RS || Chrysler 37] _ [ 725- 795| 895 | 745- 795| 877 1 | | [810-840 | chan 

536 40 479—«| | Eight 36] | 599 ae aa 625- 692/ l —_ | 495- 595] 945 | 595 | 642- 670 and 

462 | 545 | 487- 487 tion 

| 
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De Soto 37| 665- 695| 595- 675|~~+(| S45- 725| ~—~+«|:-545- 645| 625- 725| 695 | 827 | 648- 710 
°36| | 396- 595| 395 475- 545| 379 435- 450| 450- 595| 395- 545 75 599-625] | 455-523 | OE, 
Dodge Sends 35 395 295- 395 325- 395- 
Saf B Dodge *37| 695 | 545- 650| 445- 095| 575- 675| 495- 500| 539- 645| 625- 795| 645- 675| 595- 745| 635- 775 | 595- 695] 577-691 | HE 
a ety oys "36| 400- 545| 395- 525| 395- 445| 345- 495] 290- 395| 350- 495) 450- 595| 475- 545] | 395 | 445- 525] 394- 496 
W ° "35| 363- 445) 350- 425| 395 225- 425| 295 _|_ 265- 425] 350- 417| 285- 395 | 365- 485] 385- 460) 395- 450] 334- 420 
To ashington Ford *37| 325- 565] 395- 545| 375- 469| 350- 545] 290- 425| 395- 545| 475- 948) 419- 535] 525 | 450- 625| 545- 565| 389- 525| 411- 535 
Standard © °36] 335- 445| 315- 395| 275- 395| 225- 425| 180- 299| 285- 395| 147- 439| 315- 419| 365- 395| 345- 395| 325- 485| 325- 435| 286- 410 
DETROIT.—Selected because °35 145- 265| 165-_335| 125- 179| 165- 278| 225- 340| 168- 315| 295 350 | 185.375, 209-314 | inoe 





















of individual excellence in safety 































































































































































































































































work the past year, 14 Ham- Ford 395- 597| 375- 437| 425- 499| 535 | 495- 565) | 395- 645] 645 | __ | 466- 550 of be 
tramck school boys will leave|De Luxe 7°36] 375- 440| 375- 439| 350 295- 475| 225- 345| 295- 375| 387- 519| 395- 410] | 365- 465) | 319- 425) 338- 424 | tran 
ao cae ca an a for . °35] 285- 325] 325- 365] 295 195- 327| 117- 199] 245- 247| 295- 397| 295- 325] 275- 295] 275- | 245- 315| 270- 315 rp 
-day sight seeing tour through | Graham "37 ] l 595 | | | | 595 es 
vision of Cheyer Carp. 36] | BS 845 aE epinchcomina dicta (270-203 | Gust 
One boy, Mitchell Kroll, 14, of — 195-295! | 222-265 | new 
St. Ladislaus School, earned his | Hudson Six °37 | 495 | 645- 665 | | | a df supp 
all expense trip along with Ray- *36| 400 | 495- 545] | 345- 395] 397 | 345- 445] 585 | | | 495 | | 445- 549] 428- 47 in u 
cok tes wm ot a denote ee | | 5 | ing 
deed in which he snatched a| Hudson iene L___ | | a | x ste tae now 
small girl from the path of a| ight 36 |_595 | 495 | | ____—i|: 695 | 565- 595 diffi 
speeding truck. 35 | | | | | | | 335- 385 | 335- 38 hull 
According to Forest H. Akers, |} Hudson *37 | 465 | 525 | 295- 525] | 565 | Bi | | 450- 595) 745 | | 508- 570 com 
yyy in charge of a. Terraplane °36 | 450 l __| 325- 395) | 275- 397 | 395 | | 395- 475] _ | 365- 475| 367- 430 A 
a 2 setae Tea eee omen "35 195- 275| 295 | 279- 375| 199- 230| 225- 295 395- 425] 237- 339] 272. 329 | Sup 
iasm for work, punctuality, neat- | Salle “37] 835 825-995] 1 995 | OD | «875-945 945- 975|1095 {1045-1095 1175 | 895- 945| 938- 975 corr 
ness and character were consid- 36] | 545- 695) | 645 | _ | 545- 645) | 645- 650) | 695 | | 645 | 620- 662 chec 
ered. ; °35| | | 495 l | | 495- 550| 525- 565) | | ee) | 505- 537 TI 
war em hen tease start- | Tincoln- 37] 850- 970] 739- 875] 795- B45| 600- 897| 619- 845) 695- B15 | | 795- 9951095 oss | care 
burgh, Gettysburg battlefield, | Zephyr 36| | 525- 675| 645- 695| 597- 695) 395- 449| 575 | ao | | _| | | 547- 618 have 
ee _ vicinity (three *35] | | | | | | | | | | | mete 
ays), ashington’s home at D ca ] 5 sion 
Mount Vernon, historic Potomac wae a £.. ! = =— : oe L | _ | ss | S71- 564 othe 
River, Alexandria, Va., Annap-| “Fayette 36 | 325- 385) ictinsd aipnaetinniil | | 445 | | | | 475 | 415- 435 only 
olis, Philadelphia, New York and 35] | | | ! | | | | | tical 
West Point. Nash 37 | 410- 565] | | 39 l l | | | l | 645 485- 536 The: 
‘ -a¢— °36| | 335- 529| _ | 295 | _:350- 395) 485- 625] l l l l | 366- 461 and 
Dealers Warned °35 | | 250- 2951 | | (39 —*| | l | 345- 395] 330- 302 | ond 
* a Olds Six *37| 600- 645) 645- 750| 695- 745) 645- 765) 540- 598) 545- 625) 625- 787| a | 695- 795| 775 | 665- 795| 643- 728 joini 
On Taxi Tradeins °36| 375- 545| 475- 575| 385- 445| 445- 545| 319- 495| 465- 550| 490- 599| 465- 525, 495 | 525- 505| 674 | 495. 545| 467-549 | with 
a aay °35| 465 | 295- 475| | 335- 425] 249- 395| 325- 425] 295- 439) 385- 410| 395 | 395- 465| 514 | 395- 495] 368- 446 ae 
ar" deena Aaa of New | Olds Eight "37] 173 | 725-775] | BAS | | 675-765) 835 | | [795 | l | t15- 798 T 
York, in a bulletin addressed to "36| 525 | 595 [695 | OOO | 9S S97- 659| 565 | 624 ee ing 
its members, says: °35| | 445 | | | 295 | 445 | | | 479 | | 396- 416 cons 
a each Year this territory gets | Pontiac Six 37] 625- 635] 510- 675] 595-399] 515-995] 439- 547| 495- 645] 585- 695] 645-695] O45 | 595-195] 195- B63] O13 | 600-670 my 
Sek i teal Garvie tu steer atte °36|_475- 525] 425- 545] 395- 435] 295- 595) 293- 395| 425- 495} 460- 567| 447- 495| | 395- 545| 575 | 445-545) 421- 520 whic 
munities. These sedans — only *35| | 275- 395| | 219- 435] 245- 297| 295- 375| 365- 375] 322- 395) | | 297 | 288- 367 Staii 
oo os given super-|Pontiac "37 | 625- 695, 645 ~=«(| OSS) | Rept | 668- 725] | l | 695 | 655- 681 _ 
Tatiel Guan’ henewer is Eight 36] 525 | 3S _! I cine = L | 345 Z | | | | 565- 595| 532- 540 it is 
what might be expected after "35| | 295- 445) | | | | | | | | | 395- 425| 345- 435 as § 
100,000 miles or more in taxi| Packard 120 °37| 895 | 675- 895| 595- 745) 645- 895] 745 || |: 725- 795] 865 | _—_—_s«| 870 945 | 695- 945] 766- 860 a 
service. ; ; °36| | 525- 645) | 395- 645) 399 | 525- 650) 550 | 550- 695) | + +| 775 | 595- 675| 540- 630 —_ 
oe Sh Sa 35] [ as. 951 59525: S05) at |g 
should watch their appraisals of | Plymouth  °37| 450- 485) 475- 595) 375- 475| 395- 545) 410- 469) 440- 595| 475- 625) 433- 595) 69 | | | 485- 595| 463- 590 abot 
1937 trade-ins and be especially *36| 425- 450) 325- 465| 365- 475| 325- 525) 275- 395| 350- 450) 375- 525| 395- 495, |: 395- 495) 575 | :350- 465] 378- 483 thir 
cautious of night inspections. °35| 295- 325| 260- 365| 195- 295| 295- 355) 200 | 185- 315| 295- 385| 285- 375) | 300- 395, ——t=—«|:«o2 75-365] 258- 338 can 
ee _ ~ ——- ~ ~ ——— ° l 
Tuttle Will Head Plymouth = “37[ 485 | 450- 629| 495 __|_ 485-598) 460-479) 445-595) | 505-595] | 500-635) 665 |_535- 595] 508- 577 on 
Los Angeles Dealers|Deluxe 36] _| 365- 469] _| 365- 499) 205 _|_345- 445| 475- 499| 395 _—| _ | 425- 465| 495- 589) 395- 475) 395- 459 
LOS ANGELES.—Howard W. "35| 395 | 295- 395| 369 | 295- 365| 235- 297| | 297- 395) | 285 | 365- 435| 425- 489] 295- 375| 326- 380 
Tuttle, general manager Howard | Studebaker °37| | | 750 | 695 | | | | 0% | | | | 595 | 594. 684 
Automobile Co., was elected] pictator "36| l | 475- 595| 495 | | l | 495 [| 595 r TT SB. 545 
president of the Los Angeles 35; 375- 395 | ss 1 | 365 : a wea Te 
Motor Car Dealers Assn., at the : He | oo | 378- 389 
board of directors meeting. Studebaker “37| | g | ran ____ | 685- 895| _ — | 895 | | | 790- 895 
Other officers elected were! President  °36| | | | | | | | 695 | | oi ‘| 545 |: 545- 695 
—— Warren, -e _ 2 i °35|- | | | | | ! | | | | ian 7] a 
aler, vice-president; Ra —— - ——_—_——_— ey re er ee 
eae sachceancmieadiean daaiie. Willys “37] 395- 445) 325- 395) 345- 495 205- 269) 285 | 295- 388] 395- 475] 395 | | 365- 395) | | 340- 394 
treasurer; and Irvin Kaiser, | “36 295 | | | | | | | | 195 | 325 | | 272- 272 ns 
Oldsmobile dealer, secretary. | *35] | 145 | | | | | | | 175 : ~ | | 160- 160 we 
These officers together with Le- . te a : Armen 
Roy Spencer of Earle C. Anth-| National Average, All Makes $479-$536 . # 
ony, Inc., Joe Brown of Don Lee, | , ‘ ; ‘ ron . . : 
sg and Hamlin W. Nerney,| Used Car Selling Prices as advertised in the classified section of metropolitan newspapers nationally are compiled : 
Ford dealer, constitute the newly | exclusively by Automotive News as a copy-righted feature. This is the first time anywhere that bona-fide top and nati 
a ee eee eenee| bottom prices have been compiled from published figures to establish the trend of the market and the resulting = 
tive secretary. national index. Where no prices are quoted, no car of make and model were offered during the period covered. edit 
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AUTOMOTIVE 


Transportation is Seen 


Altered by Light Alloys 


DETROIT. — “Almost without 
realizing it we are in the midst 
of an important transition in 
the entire field 
of motor trans- 
portation at the 
present time,” 
declares 
Charles B. 
Bohn, president 
of the Bohn 
Aluminum and 
Brass Corp. “On 
land, in the air 
and on the 
water new 
lightweight al- 
loys are rapidly 
changing the entire appearance 
and design of our transporta- 
tion units. We are actually see- 





C. B. Bohn 





Stainless Steel 
Held Solution to 
Plane Problem 


DETROIT. — The tremendous 
increase in size in recent years 
of both military and commercial 
transport aircraft has been re- 
sponsible, at least in part, for 
the development of a live inter- 
est by those in the aircraft in- 
dustry in the possibilities for 
new construction materials to 
supplement those now commonly 
in use. 

In particular, the size of fly- 
ing boats or “clipper” ships is 
now reaching a point where the 
difficulty of beaching them for 
hull inspection and repair be- 
comes a problem which would 
be considerably simplified if the 
ships were constructed of a 
metal so resistant to salt water 
corrosion that only infrequent 
checking would be necessary. 

The proponents of 18 per cent 
chromium — 8 per cent nickel 
stainless steel—believe that they 
have found the answer in this 
metal. In addition to its corro- 
sion resistance, they point out 
other advantages applicable not 
only to flying boats but to prac- 
tically all types of aircraft. 
These include improved strength 
and resistance to fatigue, easy 
and rapid fabrication through 
the use of “shotweld” process of 
joining, elimination of rivets 
with their aerodynamically ob- 
jectionable projecting heads, and 
lower metal cost per pound. 

The chief difficulty in apply- 
ing stainless steel to aircraft 
construction has been the ob- 
taining of adequate stiffness and 
rigidity in the very thin sections 
which must necessarily be used. 
Stainless steel is nearly three 
times as heavy as the aluminum 
alloys in present use. However, 
it is also more than three times 





ing the last of the ‘cast iron and 
wood eras in transportation.’ 


“All of these changes are re- 
flected in lighter weight, or 
rather less dead weight. Par- 
ticularly on land and in the air 
dead weight represents a real 
economic loss. Advanced engi- 
neers are always looking for 
strength and mobility with light- 
ness. 


“In the automobile field we 
have seen car weights drop 
from 5,000 to 3,000 pounds dur- 
ing the past 10 years. When it 
is considered that the average 
vehicle is generally occupied by 
only one or two individuals, the 
elimination of a full ton of 
dead, useless weight seems tc 
reflect adversely on our original 
conception of the vehicle. How- 
ever, it must be remembered 
that the lighter weight alloys 
are only now really coming into 
their own. 


“Rapidly as transportation 
units are being improved to 
take advantage of the alloys that 
are now available, the alloys 
themselves are going forward 
even more quickly. It does not 
take an exceptional amount of 
vision or knowledge to predict 
that not only will new alumi- 
num, magnesium and other al- 
loys be produced which will 
even further accelerate this 
move toward the lightness of 
transportation units, put many 
of the metals which are now 
scarce and expensive will be 
brought down materially in cost 
due to research and economies 
which always accompany large 
production. 

“There is no need for a two- 
ton motor truck to weigh two 
tons in itself. With only a two- 
ton pay-load, the tires and en- 
gine should not be required to 
carry four tons of weight. With 
the new metals and methods of 
construction that are now avail- 
able such a transportation unit 
will soon be obsolete. In fact, 
if we take the changes made 
over the past five years in the 
direction of lightness with ac- 
tual gains in strength and dura- 
bility, we would see that today 
we stand in the midst of an ex- 
tremely rapid change in prac- 
tice. We are so close to these 
changes that they are not as 
clearly visible to us now as they 
will be a few years hence. 





New Filter-Pump Unit 
Offered by A. B. Sands 


DETROIT—A new (filter- 
pump unit is now available to 
furnish a safe drinking water 
even from a contaminated sup- 
ply. A feature of the Sands San- 
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THERE’S ACTION in the sleek, graceful 
lines of this new Chris-Craft 40-ft. specially 
equipped Sport Fisherman . .. action in its 
smooth operating, —— engines, in its 
broad beamed hull, in its special fishing 


equipment that will delight the heart of any 
true fisherman. Here, indeed, is the world’s 
No. 1 fishing boat. A 40-ft. Double Stateroom 
Chris-Craft with such special equipment 


SPEED, BEAUTY, UTILITY AT A SENSA- 
TIONAL LOW PRICE ... You get all of 
these plus the prestige of Chris-Craft owner- 
ship when you buy a new 15}4-ft. Sportsman 
or 15%-ft. Runabout (Runabout shown 
above). Both are boats after your heart—al- 
ways ready for action .. . ready to take you 
racing over the water at speeds up to 33 m.p.h. 
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added as: crow’s nest, harpoon pulpit, flying 


bridge (with dual control and automatic 
steerer), ship to shore telephone, outrig- 
gers, shower bath, electric refrigeration, 
a bait boxes — in fact, everything 
for —_ New 40-ft. Chris-Craft Cruisers 
are priced from $8290. Prices of specially 
equipped 40-ft. Fisherman, as shown above, 
will be furnished on application. 


... ready for fishing, water sports or pleas- 
ure cruises. They are ideal for lakes, bays or 
rivers. They’re easy on your pocketbook, too, 
for you can operate one of these sensational 
new Chris-Craft for as little or less than it 
takes to run a low priced car! Chris-Craft 
nates are priced from $895 ... Run- 
abouts from $955, complete, ready to run. 


Co ere ye 


von BY: 


— 








eo oT 


Se Ds Oe eee 


as strong and has nearly three| Aqua is the use of especially 
times as high a modulus of elas-| processed Katadyn silver sand 
ticity. ; | (porous pellets impregated with 

The strength-weight ratios of silver) to keep the filter walls 
the two materials are, therefore, | 





; sterile. 
about equivalent but only one-|* ‘ ; 
third as much metal by volume| The San-Aqua is designed for 
can be used when stainless steel | boats, motor trailers, farms, 


is employed. 


camps and summer places. 


NEW 24-FT. CHRIS-CRAFT UTILITY 
CRUISER. A beautiful boat for fishing, out- 
ings, week-end cruising, commuting and 
general utility needs. This sturdy, depend- 
able boat has two berths forward, a toilet, 
and plenty of storage space, double-planked 





Philippine mahogany bottom, permanent side 
wings, suspension rubber engine mountings 
and clutch control. Wide engine options give 
speeds from 22 to 38 m.p.h. Priced from 
$1890 f.0.b. factory. See the nearest dealer or 
mail coupon below for free booklet TODAY! 





DEALERS—Write for data on the Chris-Craft franchise in open territories 


CHRIS-CRAFT 


| CHRIS-CRAFT CORPORATION 
DETROIT ROAD, ALGONAC, MICHIGAN 


CHRIS-CRAFT CORPORATION 
Detroit Road 

Algonac, Michigan 

Send FREE 4-color booklet. 





JUDGES AWARD five new Nash cars to lucky winners in the 
nationwide consumer contest sponsored by Nash Motors, Apr. 10 


to May 20. The judges, left to right, are Harlan V. Hadley, manager E : ; : ore N roe 
of the Detroit office of the Wall St. Journal; Chris Sinsabaugh,| Direct Factory Branch: 83 East 45th Street, New York, N. Y. Pee 
editor of the Automotive News; and F, Lee Johnston, vice-president Chicago Display: 1200 S. Michigan Avenue, Chicago, III. Address —_— — 


ee ae eS a 


of Se 7 
Advertising Services, Inc WORLD'S LARGEST BUILDERS OF MOTOR BOATS 4 City and State 
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U. 3. Spending 
Seen as Aid to 
Used Car Sales 


Special to Automotive News. 


NEW YORK.—Hopes that the 
automobile industry will have re- 
duced stocks of new cars in the 
hands of dealers to rock bottom, 
by the time new models make their 
appearance, were raised this week 
when General Motors reported 
sales to consumers far in excess 
of factory shipments to dealers. 


Many see this, coupled with the 
used car problem, as the key to 
an upturn in business this fall. 
The speed with which Washington 
is pushing the new “pump-prim- 
ing” program encourages the be- 
lief that used car sales will show 
a spurt this fall. If the experience 
of the past is any criterion, renew- 
al of spending by the government 
should bring used car buyers into 
the market in good volume. 


Even though a larger share of 
this new money may be spent in 
direct relief than in the last 
“pump-priming” program, devel- 
opments this week in Washington 
indicate that a large share still 
will go to public works. Em- 
ployees on these work relief proj- 
ects constitute a good market for 
used cars. 


Although shares of automotive 





Perkins Lays 
Sit-In to Weak 
Labor Leaders 


Special to Automotive News 

WASHINGTON.—A news cable 
from Paris quoting Secretary of 
Labor Frances Perkins on the 
subject of sit-down strikes was 
received with considerable in- 
terest here today. Interviewed 
on the eve of her departure for 
Geneva, Secretary Perkins said: 

“The sit-down strike is a con- 
fession of weakness for well- 
organized labor groups and also 
is the poorest method of ap- 
proach,” 

“It is not only demoralizing, 
but labor leaders cannot control 
1." 

It will be recalled that dur- 
ing the General Motors strike 
Secretary Perkins was quoted as 
saying that there is “Great 
doubt that the sit-down strike is 
illegal.” 

Her statement in Paris may be 
considered to reflect the atti- 
tude of most responsible of- 
ficials here; nevertheless there 
are many who are convinced 
that it has been made delatedly. 
At all events it indicates clearly 
that the sit-down strike as an 
instrument of labor policy has 
fallen into the very general dis- 
repute it deserves. 








Twin Coach Net in Half 
Is Estimated at $40,000 
Staff Correspondent, AN 


KENT, O.—Operations of the 
Twin Coach Co. during the sec- 
ond quarter continued in the 
black, and net for the first half 
is expected to be about $40,000. 

Although public carriers have 
curtailed purchases, there is a 
sizable backlog of orders and 
the company expects to start the 
second half year with about 
$600,000 business on hand. 

Trial runs of the new eight- 
wheel Super-Twin bus are be- 
ing completed and the first unit 
will shortly be put in service. 


Dividend Declared 


HAGERSTOWN, IND. — The 
regular quarterly cash dividend | 
of 50 cents per share on 162,500 | 
shares of common stock out-| 
standing has been declared by | 
the board of directors of the 
Perfect Circle Co. The dividend 
is payable July 1. 
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Car Field Stock Reductions Cheer Wall Street 


companies in the week covered by | 
Automutive News averages were | 
nigher than in the week preced- | 
ing, there 1s as yet no indication 
vi large buying. The disposition 
Sulll 18 to aWallt until the prospect 
tor the fall and the 1¥s6¥-model 
season is more clear. It 1s indicat- 
ed that the summer lull has been 
pretty well discounted and the 
movement of the market in these 
shares 1rom now on is likely to 
depend largely on the investment 
appraisal ot the outlook tor the 
1y¥s9-model year. 

The stock price averages for the 
week ended June 8 compared as 
follows with the week preceding 
and a year ago: 


Last wk. This wk. Change Yr. Ago 
24 motors 
17.53 18.78 +1.25 41.00 
1U car-truck companies 

Last wk. ‘’his wk. Change Yr. Ago 

17.71 19.10 +1.3y 42.5uU 

10 parts-accessories 

Last wk. This wk. Change Yr. Ago 

14.30 14.59 +0.2y 37.70 

4 tire-rubbers 

Last wk. This wk. Change Yr. Ago 

13.82 15.05 -+1.28 41.0u 

The most important dividend 
development of recent weeks was 
the declaration by Briggs Mfg. Co. 
ot 25 cents a share on its capital 
stock, payable June 30 to stock of 
record June 16. In taking this ac- 
tion, Briggs went directly against 
the trend, which has been the dis- 
continuance or reduction of divi- 
dends. Briggs had omitted the 
dividend due last March and this 
week’s action represented resump- 
tion of payment. There was no in- 
dication, however, of whether the 
payment would be continued. 

General Tire & Rubber Co. de- 
clared the regular quarterly of 
$1.50 a share on its preferred, pay- 
able June 30 stock of record June 
20. Square w Co. declared 15 
cents on its capital stock, payable 
June 30 to stock of record J une 20. 


Ford Introduces New 
Cooling System Cleanser 


DEARBORN.—Introduction of 
a new cooling system cleanser 
is announced by the Ford Motor 
Co. Stocks of a new cooling sys- 
tem cleanser kit are now being 
placed in dealers’ hands. 

The kit comprises two units, a 
liquid and a powder, both of 
which perform specific func- 
tions in the cleansing process. 
While the liquid loosens the rust 
and scale in the water jackets 
and radiator core, the powder is 
added to break these  sub- 
stances into small particles. 


Last Minute Wall Street Wires 


New York, Friday, June 10 


were some modest gains, 


(3:30 p.m.)—Although chere 
the stock market today 


finished up with fractional losses for the most part. 
Light profit-taking worked prices down after fairly 
active start, and the session as a whole was rather 
listless. Automotive shares were no exceptions to 


the general rule. 





Standardization of Remote 
Gearshift Controls is Seen 


By A. G. Laas 
Assistant Service Engineer 
Studebaker Corp. 

SOUTH BEND, Ind.—During 
the past year or more, transmis- 
sion controls of the remote type 
have been flourishing in wide 
variety. It is of interest to pause 
for a moment and consider the 
present trend as well as to re- 
view the background. 

About the time it was decided 
to put the transmission gears in- 
side a case, the controls were lo- 
cated outside the driver’s com- 
partment on the right side, inas- 
much as most of the cars were 
of the right-hand control type. 
These controls were both of the 
“H” and the progressive types. 
It seemed a bit awkward to 
have the gearshift lever in the 
doorway, so it was soon moved 
to the approximate center of the 
driver’s compartment. 

At this location, room was 
lacking for the progressive type 
of shift so the “H” type was the 
sole survivor. There were three 
varieties of this—the familiar one 
that is with us today, as well as 
the type with the shift rails in- 
terchanged and that with the re- 
verse and second gear locations 
interchanged with low and high 
gear. Center position of the gear- 
shift lever remained with us for 
many years until everyone grew 
weary of stumbling over the 
lever when entering or leaving 
the driver’s seat. The remote 
control is the answer to the cry 
for “cleaning up” the front com- 
partment and making it free of 
obstructions. 

Remote controls are by no 
means new, but their develop- 
ment was handicapped for many 
years by the limitations of the 
transmission, particularly the 
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lack of a synchronizer. One type 
of control which did not re- 
quire a gearshift lever was used 
for many years and is familiar 
to all of us. This of course was 
the foot pedal controlled type 
of planatary gear transmission. 

Transmission remote controls 
in common use at the present 
time can be divided into three 
general classes—first, the manu- 
ally controlled type; second, the 
vacuum operated type; third, the 
hydraulically operated type. 

Mounted on Post 

The manually controlled type 
is usually operated by a lever 
mounted for convenience on the 
steering post below the wheel. 
This type of control can use 
either cables or rods for actua- 
tion of the gear changes. The 
crossover between the two trans- 
mission rails can be made ex- 
ternally or can be incorporated 
within the transmission itself. 
The lever position for the vari- 


ous gears is usually the “H” 
turned over on its side. 
The vacuum - operated type 


may have either electrical or 
manual control. The manually- 
controlled type usually incor- 
porates a small lever mounted 
on the face of or below the in- 
strument board and having the 
same lever positions for the vari- 
ous gears as the conventional 
type. Movement of this lever 
controls a valve which in turn 
controls the vacuum piston ac- 
tuating the gear changes. A bal- 
anced type of valve, as gen- 
erally used, permits close con- 
trol of the shift by the operator. 
Cross-over between the two 
transmission rails is accomp- 
lished either by vacuum or by 
a mechanical linkage. 

With this type of control it is 
also possible to incorporate a_| 
mechanical linkage permitting 
gear shifting if the vacuum} 
should fail. 


Uses a Small Lever 


The electrically - controlled 
vacuum type usually incorpo- 
rates a small lever mounted on 


the steering post and having the | 


same positions as the conven- 
tional shift. Movement of the 
lever engages switches actuat- 
ing solenoids which operate the 
valves controlling the vacuum | 
cylinders. The timing of the| 
gearshift is taken care of auto- 


matically and the speed of the | 


movement of the lever has no 
bearing on the rate of shift. The | 
cross shift is also accomplished | 
by vacuum with electric control. | 

In the three types of remote 
control described above, the 
driver manipulates clutch pedal 
and gearshift lever in much the 
same manner as with the con- 
ventional shift, and it is not 
necessary to acquire new driv- 
ing habits. 

Another recent type is the 
semi-automatic in which manual 
is combined with automatic con- 
trol. The speed changes are 
regulated partially by a lever 
below the steering wheel to give 
reverse gear and low and high 


forward ranges. 

MILWAUKEE.—A net loss, after 
all charges, of $160,531 for the year 
ended Apr. 30, 1938, is reported by 
the A. O. Smith Corp. This com- 
pares with an $877,047 profit for the 
year ended Oct. 31, 1937, 


| 20-24—St. 
| 27-July 1—Atlantiec City, 
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tudaon Sales 
Continue Gains 
in Many Cities 








DETROIT.—Further gains in 
sales of Hudson cars in terri- 
tories with a geographic spread 
across the entire country are re- 
ported this week by the Hudson 
Motor Car Co. 

Distributor territories showing 
material advances for last week 
over the previous seven-day 
period are Cincinnati, 95 per 
cent; Dallas, 56 per cent; Des 
Moines, 41 per cent; Milwaukee, 
50 per cent; San Francisco, 21 
per cent, and Seattle, 43 per 
cent, 

New York City, while not as 
high in the percentage column, 
continues to show a substantial 
gain, and smaller territories, 
from a registration standpoint, 
indicate even higher advances, 
Duluth for example having 
quadrupled its sales volume and 
Jacksonville registering three 
times as many sales as in the 
preceding week. 


Motor Taxes 


Hit New Record 


WASHINGTON.—Motor taxes 
in 1937 hit a new high of $1,- 
494,404,000, a gain of nearly 10 
per cent over 1936, when $1,- 
361,345,000 was paid by the na- 
tion’s motorists, according to the 
U. S. bureau of public roads. 

Gasoline taxes constituted the 
chief item on the bill, aggregat- 
ing $957,955,000, or about two- 
thirds of the total. State gaso- 
line taxes stood at $756,930,000, 
while the federal levy cost mo- 
torists $203,025,959. 

State motor vehicle registra- 
tion and other fees in 1937 
amounted to $415,829,000, a gain 
of nearly 11 per cent over the 
previous year. 





AN’s Washington bureau supplies 
readers with all important happen- 
ings in the nation's capital, affecting 
the automotive and allied industries. 


| Coming Events 


JUNE 


12-17—White Sulphur Springs, 
SAE Summer Meeting. 

20-23—Detroit. Automotive Engine Re- 
builders Assn., Annual Convention, 
Book-Cadillac Hotel. 

Louis. American Society of 

Mechanical Engineers. 

N. J. American 

Society of Mechanical Engineers, 

Annual Meeting 


SEPTEMBER 
8- ore. SAE Regional Tractor 


ng. 
6-7—Tulse, Okla. SAE National Regional 
Fuels and Lubricants Meeting. 
14—New York. SAE Annual Dinner, 
Hotel Commodore. 
14-16—New York. National ae 
tion Engineering Meetin 





W. Va. 


30-Dec. 2—SAE National "Production 
Meeting. 
OCTOBER 
15-23—Prague, Czechoslovakia. Automo- 
bile Show, 
NOVEMBER 


9- io—Siow York. National Motor Truck 
ow. 
11-18—New York. 


ow. 
11-18—Pittsburgh. Automobile Show. 
11-19—Detroit. Automobile Show. 
12-19—Chicago. Automobile Show. ‘ 
12-19—Philadelphia. Automobile Show. 
12-19—Boston. Automobile Show. 
12-19—Milwaukee. Automobile Show. 
12-19—Columbus, O. Automobile Show. 
12-19—Buffalo. Automobile Show. 
12-19—Minneapolis. Automobile Show. ‘ 
12-19—San Francisco. Automobile Show. 
12-20—Los Angeles. Automobile Show. 
12-20—St. Louis. Automobile Show. a 
14-19—Elmira, N. Y¥. Automobile Show. 
14-19—New Haven, Conn. Automobile 
Show. 
19-26—Baltimore. Automobile Show. 
19-26—Indianapolis. Automobile Show. 
19-26—Rochester, N. Y. Automobile Show. 
19- 26—Washington, D. Automobile 
Show.* 
20-26—Cincinnati. Automobile Show.* 
20-27—St. Louis. Automobile Show.* 
26-Dec. 3—Newark. Automobile Show 


DECEMBER 
5-10—Denver. Automobile Show. 
N.B.—Omaha and Kansas City have 
voted not to hold automobile shows this 
year. 

*Tentative 


National Automobile 


JANUARY 


9-13—Detroit. SAE Annual Meeting 
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(Continued f 
sturges, of Chicago, and was 
shown by him at the 1893 Chi- 
cago World’s Fair and which 
also was in the 1895 Chicago 
Herald race. S. H. Roper made 
for himself some 10 steamers in 
the 30-odd years ending about 


er Chicago men ordered 
Duryea cars shortly after the 
Chicago race of Nov. 28, 1895, 
but none was delivered until 
after the Cosmopolitan race of 
May 30, 1896. I certainly did not 
give them away. One of the first 
deliveries was made to Fiske 
Warren and another to William 
Ashley and son of Springfield, 
Il. Winton did not get a car on 
the road until September, 1896, 
after those sales by my com- 
pany, the Duryea Motor Wagon 


0.” 
C * ne * 


SO MUCH IN the way of re- 
buttal of the Allison claims. 
Controversial, I'll admit, but it 
would seem to me the industry 
has given Winton the credit for 
what might well be termed 
the first commercial sale, that is 
by a company that had started 
a real production line, although 
that production was almost in- 
finitesimal—a_ schedule of four 
cars, each selling at $1,250, all 
four being sold within a week} 
after the Allison deal. At any 
rate both sides have had their 
day in this columnar court and 
the judge withholds any de-| 
cision. 


* * * | 


“HOW ABOUT Autocar?” 
questions one of my critics who | 
read in the column of May 21 the 
seniority ranking of the GAR of 
the automobile industry, which | 
was given as follows: Oldsmo- | 
bile, 1897; Packard, 1899; White, | 
1900; Cadillac, 1902; Studebaker, | 
1902; Ford, 1903 and Buick, 1904, | 
White being rated because of its 
having built steam cars in its) 
early days and then dropping | 
cars for trucks and buses. 

So naturally I have turned to | 
the archives for the answer, | 
finding that if I give Autocar | 
credit for making passenger | 
cars for the first 10 years of its | 
existence under the name Auto- | 
car it is runner-up to Oldsmo- 
bile, our acknowledged Adam. 

* * * 

AS AUTOCAR the company | 
was incorporated August, 28,| 
1899. The first Packard car was | 
built that year, but it was not) 
until 1900 that the Ohio Auto- 
mobile Co. was formed, the 
Predecessor of the present 
Packard Motor Car Co. If we 
want to go back to the roots of 
the family tree and consider the 
Pittsburgh Motor Vehicle Co. as 
the founder of the Autocar) 
dynasty, we find that Oldsmo- 
bile only gets under the wire by 
a scant nose because it was in- 
corporated Aug. 21, 1897, and 
the Pittsburgh company Sept. | 
23, same year. 

* 





* a 

SO MUCH for history and I 
am going to leave it up to a 
mail vote of “my public” as to 
whether Autocar belongs in the 
Passenger car roster of pioneers. | 
ll grant you that if we are to 
keep White in listing, Autocar 
certainly should march with the 
G Correspondence on this 
Point is invited. 

* co * 

AS FOR THE facts in the 
Case and offered in evidence, I 
find that Autocar seems to be 
the “forgotten man” so far as I 
am concerned. I should have 
known better, but in defense I 
Offer a failing memory which 
lost the Autocar passenger car 
trail when the company went in 
for trucks. Excuse it, please. 

As manufacturer of cars in the 
first 10 years of the company’s 
Operations, cars were made ex- 
Clusively and even then Autocar 
Stood out as in advance of the 
times, claiming credit for being 





rom Page 1) 
first to use 
plugs, 


porcelain 
having the first American 
shaft-driven car, the first double 
reduction gear drive and the 
first circulating oil system. 

It proved to be just as pro- 


spark 


gressive when, in 1908, _ it 
dropped passenger car manu- 
facturing for truck making. It 
gave up the four-cylinder en- 
gine that was used in the car, 
adopting in its place a two- 
cylinder because of its fuel 
economy and compactness. This 
led to the adoption of the en- 
gine under the seat location, 
pioneering in this feature. Now 
most every truck maker is of- 
fering cab-over-engine models. 
This pioneer truck had only a 
wheelbase of 97 inches and was 
rated to carry 1% tons. 
a * * 


AFTER HAVING carried the 


two-cylinder from 1908 to 1920, 





and having put 30,000 trucks 
of this type in service, Autocar 
switched to four cylinders and 
the capacity of the vehicles was 
increased from two to four tons. 
In 1935 a four-wheel drive for 
snow ploughing and highway 
maintenance work was added to 
the line, which by this time had 
been vastly modernized over the 
job of 1920. And in 1936, the 
company claims, it was granted 
broad patents covering the 
methods and mechanisms of the 
installation of any engine under 
the seat of a motor truck. 
+ * * 

THE COLUMN’S FLAG again 
is at half mast, this time because 
of the death of Charles P. Root 
in Chicago last Monday. I’m hit 
hard by this unexpected news, 
for Charley Root and I had a 
lot in common for 46 years. In 
1892 when N. H. Van Sicklen 
took me on as a cub editor of 
his Bearings, the leading bicycle 
paper of that time, Root was as- 
sociate editor of the Referee, 
rival bicycle paper, which was 
owned by the late Sam Miles, 
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later on. Times became hard in 
the bicycle business and in 1898 
came a merger of three of them, 
evoluting into Cycle Age, which 
later became Motor Age, put out 
by Miles. 

Soon after the merger—I had 
joined up with Cycle Age—Root 
and I got the big idea we could 
put out a bicycle paper that 
would run Cycle Age. So he 
started Wheel Life on a shoe- 
string. We lasted 13 issues but 
we think we had the original 
tabloid idea. Wheel Life was a 
tabloid, much like Automotive 
News of today, but printed on 
coated stock. : 

* * 


MILES TIRED of Motor Age 
because of his other interests 
and in 1905 he sold it to Van 
Sicklen, who named Root as 
editor to succeed Ralph Estep, 
later Packard advertising man- 
ager. And Charley took me away 
from the Chicago Daily News 
and I went on the editorial desk 
along with Dave Beecroft, who 
later was to became a president 
of the SAE and a Bendix execu- 
tive. Later Class Journal was to 


buy Motor Age from Van Sick- 
len, Beecroft becoming editor 
and I his man Friday. 

Shortly after came the cycle- 
car era, the brainchild of Wil- 
liam B. Stout, who then was on 
Motor Age. This. started a 
branch of the industry some- 
what similar to the trailer busi- 
ness. Soon there were more than 
40 different makes on the mar- 
ket and Root took advantage of 
the opportunity to publish a 
cyclecar trade paper in Detroit. 
Then the bubble burst. 

CHARLEY IT WAS who 
founded the Chicago Motor club, 
which today is one of the lead- 
ing owner organizations in the 
world. At one time he was 
automobile editor of the Chi- 
cago Examiner but of late years 
he has been writing a history 
of the Chicago parks for the 
Chicago Historical society, be- 
ing fitted for the job because his 
father was a pioneer resident 
of Hyde Park, Chicago and a 
most prominent lawyer. 


For a fresh automotive viewpoint, 
read George M. Slocum’s “A Word 
in Edgewise.”’ 
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—begin an every-week campaign in 
Automotive News 


—to keep Dealers, Salesmen and 
Manutacturers sold on Time, as an 
advertising media, 


RIGHT NOW! 


—when many another publication seems 
to have given up hope that Automotive 
will ever again be 
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BENDIX suns 


WHAT IT TAKES TO MAKE 


CARS SELL BETTER 





we sort of automobile will the public 
buy? The answer, as we all know, begins 
this way: ‘‘A man will buy any automobile that 
he wants more than he wants the money it 
takes to buy it.” 


Your job—and Bendix’ job is to help you— 
consists in building cars desirable enough to 
get themselves bought. 


That means, of course, the car must be 
freshly, smartly styled. Trust your design de- 
partment to come through on that. 


It's the chassis that uses up the aspirin! How 
to make a car do everything it does quite a 
little better—there’s a job that justifies your 
calling upon folks like Bendix for every bit of 
help they can provide! Carburetion, brake 
layout, gear shifting—any angle involving 
starting, running, handling, stopping—is a 
job where Bendix is thoroughly capable and 
cheerfully eager to pitch in and contribute. 


But you probably know from experience 
that Bendix is an ever-willing, reliable source 
of useful help. So, when the right moment 
comes— 


Telephone 
BENDIX 


“South Bend 33-4141” 





BENDIX PRODUCTS CORPORATION 


(Subsidiary of Bendix Aviation Corporation) 






E Vacuum Power Braking— 





Stromberg--deserv- 
edly, World’s Number 
One Carburetor. 









Bendix B-K Controlled 
Finest Auxiliary braking 


known to the industry-- - Bendix Finger-Tip 
performance on several Gear Control. First— 


million motor vehicles | most efficient—most 


proves it. complete. Also other 
types of automatic 


gear shifting. 









Bendix Brakes — Hy- 
draulicand Mechanical 
—the most efficient 
of either type, with 
trained maintenance 

service available from 

coast to coast. 






Bendix-Weiss Constant- 
Velocity Universal Joint 
~—Vibrationless, low fric- 
tion, high efficiency, 
long life. 









